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When I wrote in the last issue of CBX magazine, it was just after the budget was 
released, where we discovered community broadcasting was spared having its 
funding program ‘abolished’, as recommended by the Commission of audit. 

While our federal funding never has any guarantees attached to it, it was 
encouraging that the government chose to continue its many years of support. 
this is a credit to all the unique services we provide for 29% of australians who 
tune in every week. We are 40 years young and we all hope that that number 
keeps clicking on for many years to come.

Free to air broadcasting remains the industry standard and for consumers it’s still 
the main platform accessed. We all know that the internet is playing an exciting 
role in reshaping how content is made, sent and received but broadcasting will 
always be our main platform. Free from data charges and congestion issues, 
broadcasting delivers the accessibility that community radio is built upon. Have 
you ever been to a festival where you can’t send or receive text messages or calls 
because there are too many people on the network? Broadcasting is effective 
and efficient and is FREE to access. the primacy of broadcasting to community 
broadcasting will remain a fundamental position for the CBaa.

the CBaa is in the process of developing its agenda for the coming year with a 
strategic plan. We are keen to better understand the diverse nature of the sector 
and improve the way we represent, plan for & develop community broadcasting, 
as well as the type of services we provide. this feedback process started at last 
year’s conference in sydney with a brainstorming workshop and has continued 
with member surveys throughout the year – thank you to those who participated. 
there will be an opportunity to further contribute to the shaping of this plan at 
this year’s conference in adelaide, which is just around the corner. 

the annual conference is one of my favourite times of the year, where I get 
to see old friends and make new ones. I hope you can make it. You can find 
out more in this CBX edition, along with other great stories about community 
broadcasting worth celebrating. 
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the new branding, which extends to all 
aspects of our programs and activities, 
is a more cohesive and professional 
reflection of the CBaa’s services, 
benefits and projects. It involves a 
reduction in the number of standalone 
brands associated with the CBaa and 
will allow us to speak more effectively 
with one voice.

thank you again to everyone that 
participated in our recent member 
survey. the feedback you provided 
will be instrumental in our ongoing 
strategic planning and is already 
assisting us to develop services to 
support our stations. Whilst we still 
have much analysis to do, I am very 
pleased that overall satisfaction with 
the CBaa is very good. 74% of stations 
reported that they are satisfied or 
extremely satisfied with the CBaa, 
compared to an average of 58% in 
other Industry Bodies. It was also great 
that these results were consistent 
across small and large, rural, regional 
and metro stations.

While we’re looking ahead to a strategy 
for the coming years, we’re also 
refining our services and introducing 
some new ones. Learn more about 
how members are benefitting from 
our grants Calendar in this issue of 
CBX and keep an eye on our enews for 
other service updates, such as the new 
station insurance program and other 
member savings opportunities.

I am constantly thrilled and inspired  
by our members pushing boundaries  
in this sector to serve their communities 
even better. It has been great to see 
another station experimenting with 
the digital spectrum. Congratulations 
to Clare, Dan and the team at FBi 
on the launch of FBi Click in June. 
Congratulations also to the team behind 
The Wire project, which has expanded 
significantly to include contributor 
stations RtR FM, CaaMa and JOY 94.9.

We are blessed with a sector of 
incredibly hard workers. the impact 
of everyone’s efforts is reflected in 

the great success of CBaa initiatives 
like amrap. Please take the time to 
read amrap Manager Chris Johnson’s 
update on the impact of the service 
on the australian music industry – the 
numbers don’t lie. adrian Basso, Chris 
and the team will take these stories 
with them to australia’s largest music 
industry conference, Big sound, in 
september.

since the last issue of CBX, we have 
welcomed some new faces to the team. 
In our sydney office, Joel Pringle 
has stepped into the role of Policy & 
advocacy Officer and Helen Henry as 
Communications Officer. We have also 
recently opened a Melbourne office 
and tahlia azaria joins us there as 
Marketing & Fundraising Officer. I look 
forward to many of you having the 
opportunity to meet them at this year’s 
conference. Registrations are now open 
and I can’t wait to see you in adelaide 
in November.

President’s Column  
by adrian basso

CBX is the mAgAzine of the  
Community BroAdCAsting  
AssoCiAtion of AustrAliA.
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graphic dEsign:  
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printEd by: 
Brightset printing i tony@brightset.com.au 

cbX is printEd on:  
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CBX content is CBAA copyrighted.  
All rights reserved. Articles may  

be used by CBAA members without  
permission, provided credit is given.

editor’s note: thank you to steph hughes, 
who illustrated the girls to the mic feature, 

and to giordana Caputo for authoring the 
Part of A global movement feature, both  

in the may 2014 issue of CBX.

August cover photo by Jay hynes, 
jayhynes.com

By Jon Bisset, CBAA

As we evolve And Progress, we know it is CritiCAl thAt the CBAA remAins relevAnt And vitAl.  
it is with this in mind thAt i Am very PleAsed to AnnounCe the new CBAA BrAnd identity.

Free to air broadcasting 
remains the industry 
standard and for 
consumers it’s still the 
main platform accessed. 
We all know that the 
internet is playing an 
exciting role in reshaping  
how content is made,  
sent and received but 
broadcasting will always  
be our main platform.

Is your community radio station missing out  
on technology donations?

Since 2007, our partners have donated over $200 million worth of technology to over  
11,000 Australian not-for-profits. 

c 1300 731 844
w www.connectingup.org
m customercare@connectingup.org

Register Today, It’s Free!

In partnership with
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   the wire eXPAnds

by deborah Welch, general Manager, radio adelaide, & the Wire consortium

tAking more loCAl knowledge nAtionAl

Local knowledge makes a difference. 
as community broadcasters we know 
that as well as anyone. and, in our 
coverage of current affairs, it really 
helps us provide a clear alternative for 
our audiences. Not just because we 
can pronounce local place names - it’s 
about people and context, history and 
the future, recognition and respect. 
these come into a story when it’s 
produced with local knowledge and can 
disappear right out when a network 
news team swoops in with all lights 
blazing and a tight deadline.

On the flip side, every local community 
also deserves to know what’s happening 
nationally, or in other communities 
similar - or different - to them. It adds 
new people and fresh context to our 
own local experiences and helps us 
be outward looking, creative and 
open to new ideas. all of these things 
contribute to positive community life, 
whether you’re at the tip of Cape York, 
on the top of an inner city high-rise, or 
anywhere in between. 

Bringing that range is really important 
to The Wire, our sector’s national 
current affairs program. In 2014, The 
Wire celebrates ten years on air and 
online with some new partnerships that 
increase both local and national content 
for you as broadcast stations.

the three consortium partners who 
make The Wire – 4EB, Radio adelaide 
and 2ser – are happy to welcome three 
new ‘contributor stations’ to the team - 
RtR FM in Perth, CaaMa Radio in alice 
springs and JOY 94.9 in Melbourne. 
since February, each are contributing 

one story a week, following all of 
The Wire’s detailed production and 
editorial guidelines to deliver audio, 
scripts and online content to the daily 
shows, which are then available to you 
through the CBaa’s Community Radio 
Network (CRN). 

In alice, Mikaela simpson is the key 
producer with back up from the CaaMa 
team.  In Perth, Chris Wheeldon co-
ordinates contributions from a range of 
RtR producers and sarah Kilalea does 
the same at JOY in Melbourne.

there’s a lot of sector talk about 
collaboration between stations and it’s 
certainly strongly encouraged in current 
grant guidelines. But what does it take 
to make it work in a sustainable way?  

The Wire’s approach started with 
setting up the relationships with station 
management, not just individuals within 
stations, so it would be supported at 
all levels. Expectations were agreed in 
advance and The Wire’s funding request 

included a dollar amount for each 
scheduled contribution, recognition 
for the significant resources a station 
needs to produce for The Wire.  

Expecting challenges, we factored 
in the need to meet in-person to 
go through editorial, timing and 
practical issues and built in review and 
discussion timelines. We then paired 
up consortium and contributor stations 
so that regular personal relationships 
underpin the station commitments. 

this is just how we have started out 
with The Wire’s Contributor Project. 
It’s fantastic to have a production base 
in six stations and six states and we 
can really hear the benefit of all that 
local knowledge coming through our 
contributors’ stories.  

If you don’t currently broadcast  
The Wire, we urge you to give it a  
go; add some new people and fresh 
context to the great work you do in 
your local community.

The Wire is a daily current affairs program available to broadcast via  
satellite to more than 200 community and indigenous radio stations in metro, 
regional, rural and remote communities each weekday from 17:04pm. Find out 
more at www.thewire.org.au

Licensed australian Community and Indigenous radio stations can broadcast 
The Wire. It is available through:
the Community Radio Network: www.cbaa.org.au/crn 
the CaaMa satellite Network: www.caama.com.au 

whAt is the wire?

how CAn i get the wire for my stAtion?

coordinating producer annie hastwell (above) and 
the Wire team in the newsroom in adelaide (below) 

Amazing sound built-in!
4-band audio processing

with 4 presets

Try it:  www.bwb.fm/v2demo

Ph: (02) 8883 4670
Mob: 0418 180 411
Email: broadcast@wirelesscomponents.com.au
Web: www.wirelesscomponents.com.au
Facebok: www.facebook.com/WirelessComponents.Broadcast 

Easy Maintenance
Gold clamp transistors &
slide in power supplies 

Take Control
 Ethernet connections,

smart phone apps,
email alerts

& intelligent alarms

Reliability
2 Yr Warranty

FM TRANSMITTER RANGE



On 26 June, sydney’s FBi Radio 
launched a new station, FBi Click, 
to replace the simulcast of 94.5 FM 
programming on its digital radio 
service. It’s another ambitious move 
for a station which, from humble 
beginnings 11 years ago, has not been 
afraid to take risks and make the most 
of its limited resources. FBi Radio 
joins a growing list of community 
broadcasters adding value via their 
digital radio services.

the influence of electronic music 
has been prominent on FBi Radio 
since the station commenced analog 
broadcasting in 2003. Programs such 
as Sunset have set a standard for 
electronic music programming, bringing 
it in from the fringes and digging 
deeper than offerings at mainstream 
nightclubs. Nonetheless, the decision 

to launch a digital only station that 
exclusively plays electronic and dance 
music was very interesting. 

CBX Magazine spoke with FBi Managing 
Director Clare Holland about the new 
service and what it means for the station. 

why did you decide to experiment 
with alternate programming for fBi’s 
digital radio service? 

We’d spoken for a long time about 
wanting to experiment with replacing 
our simulcast on digital radio. 
thanks to some funding we received 
from the Community Broadcasting 
Foundation (CBF), general Manager 
of Music Dan Zilber was able to spend 
some time scoping and developing 
a model for a digital station. We felt 
that this specialist focus with digital 
would encourage younger audiences 

to engage with this new broadcast 
technology. Increasingly we’re also 
aware that, as an organisation, we 
need to have a certain agility around 
how we push content across various 
platforms. Launching FBi Click on 
digital, is yet another step in ensuring 
our organisation is able to do this.

does fBi Click require the same 
amount of resourcing as your  
fm station?

Part of the brief was to create a  
station that wasn’t as resource 
intensive as 94.5 FM. We were very 
conscious that we don’t have any 
additional resources, at least in the 
short term. as a consequence, we’ve 
programmed 12 new shows across the 
week, two hours a day of new music, 
and a number of timeshifted specialist 
shows from 94.5. the station is pleased 

to be able to give a voice to specialist 
broadcasters who really know their 
music within various genres.

fBi Click programming is 100% 
electronic music. does that reflect 
a demonstrated enthusiasm for 
electronic music from the fBi 94.5 
audience or do you see it attracting 
new listeners who might not be 
listening to fBi 94.5 fm?

a little of both. Electronic music has 
always been an integral part of the FBi 
sound. the Sunset program has been, 
and continues to be, one of the most 
popular shows on 94.5 FM. Dance and 
electronic music is thriving in sydney 
at the moment, and so it was great to 
able to reach out to artists, producers 
and promoters within their respective 
communities and bring them into 

the FBi fold. We hope that FBi Click 
is a way for us to expose our existing 
audience to more great sydney talent. 
We also hope that this talent will 
expose new audiences to FBi 94.5.

what’s been the biggest challenge 
of educating the audience about the 
new station? 

It’s definitely getting people to 
understand that FBi Click is replacing 
FBi 94.5 on our digital radio 
service. Digital radio is free-to-air 
broadcasting, not the same as internet 
radio. We’re streaming both FBi Click 
digital and FBi 94.5 FM online as well 
so we’ve had to spend a lot of time 
getting that messaging right.

    fBi 
 CliCk! 

digitisAtion is An oPPortunity 
to invigorAte Community rAdio 
serviCes. new wAys of working 
with digitAl Present eXCiting 
ChAllenges for free-to-Air 
AnAlog Community rAdio.  

community radio stations are well 
suited to innovation, they are adept 
at introducing new programs that 
best serve their communities and are 
already demonstrating they are up to 
the challenge. stations are operating 
a number of new digital radio services: 
inspire was first to establish on 
digital as a full-time supplement to 
the existing hope (sydney) and life 
(adelaide) analog christian services. 
light (Melbourne) and Faith (brisbane) 
now do likewise. 

rph in adelaide splits its service: 
one being a digital simulcast of the 
aM service, certainly a sensible step 
in terms of reception quality, and, as 
a further service to its community, 
augments that with a second full-time 
talk based service. 

2ooo languages and global (4Eb) 
are digital only, addressing demand 
for alternate ethnic programming in 
sydney and brisbane. 

brisbane also has a full-time digital-
only Mbs light classical service, while 
all Mbs stations are providing hybrid 
services with new program elements, 
such as their recent collaboration on  
the ring cycle.

specialist programs available on 
everyday community radio are also 
being further profiled through special 
event digital stations: including 
christmas hope, 2ser and Joy’s 
collaboration for the lgbtiQ star 
observer station, indigenous stations’ 
collaboration for radio survival and 
collaborations between no less than 12 
stations for an international Women’s 
day broadcast.

Fbi click joins other youth broadcaster 
developments such as Zed digital 
in brisbane and syn nation* in 
Melbourne, which is extending its reach 
via collaboration with stations as far 
afield as byron bay, canberra, hobart 
and Warrnambool.  other projects in the 
pipeline will further expand regional and 
sub-metropolitan station involvement. 

* For more information on SYN Nation, see page 8.

By the digital radio Project team, CBAA
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Melbourne’s sYN has long been lauded 
for its services to Melbourne’s youth 
and the access it gives radio makers 
from as young as 12 years old. However, 
while urban dwelling youngsters have 
been benefitting from the youth media 
organisation’s opportunities, country 
kids were missing out.

thanks to a generous grant from  
the Lord Mayor’s Charitable Foundation 
and a lot of hard work, sYN Nation was 
launched early this year. Now, young 
people from regional areas across 
australia are making radio and multi-
platform content that’s broadcast on 
their local station as well as Melbourne-
wide on sYN Nation’s digital station  
and potentially worldwide online on  
syn.org.au.

Heading the project is sYN volunteer, 
tess Lawley, who knows what it’s like  
to have to move to the big smoke to 
take advantage of opportunities not 
offered at home.

“as someone who grew up in a regional 
area and moved to Melbourne to hang 
around community radio stations, I’ve 

seen firsthand the huge positive effect 
that making media and voicing opinions 
can have on someone. I would have 
loved to have had something like sYN in 
my country town as a teenager!”

Partnering with 2XX in Canberra, Bay 
FM in Byron Bay, Edge Radio in Hobart, 
gippsland FM in Morwell and 3WaY 
FM in Warrnambool, each station has 
a nominated Young Media Leader 
(YML) who are all working to develop a 
community of young content creators.

self-professed “radio enthusiast, 
activist and all-round troublemaker”, is 
2XX’s YML, Yen Eriksen. Having already 
worked as a trainer and presenter at 
the station, Eriksen believes in the 
importance of diversity in our media.

“Media is like the mirror that reflects 
society back onto itself. It is central to 
the processes that define society as well 
as influence cultural values ... without 
a diverse pool of media makers, what 
we collectively come to understand as a 
society will only reflect the interests of 
those with money and power.”

Not only does sYN Nation encourage 
diversity, it most importantly gives a 
voice to the youth who are often left 
out of the picture.

“It is important for young people to 
make media because there is infinite 
value in learning skills and gaining 
access to new industry spaces,”  
says Eriksen.

Bianca gawith, the 18-year old YML 
representing gippsland FM, agrees that 
the youth need to be seen as “not just 
consumers but creators of media.”

“It’s important as it gives a legitimate 
outlet for youth to voice their 
viewpoints and opinions. It gets 
[them] involved in politics, community 
events and what’s happening in the 
world – becoming part of the global 
community.”

as project coordinator, Lawley helps 
this happen through organising 
workshops and mentoring partnerships 
with media professionals, expressing, 
“I’m working to make sustainable 

        A nAtion of

synners
ACCess hAs AlwAys Been A Priority for Community BroAdCAsters. whilst Community 

rAdio stAtions Are sCAttered All ACross the Country from BunBury to Byron BAy, 

oPPortunities to ACCess youth-sPeCifiC ProgrAmming hAve Been few And fAr Between.

By monique sebire, CBAA

relationships between Melbourne and 
non-metro volunteers and open up as 
many opportunities to young people 
across australia as possible.”

some of the mentors include Principal 
Research Fellow at the university of 
Melbourne’s school of Culture and 
Communications, ann tonks, senior 
advisor at sBs, David Melzer, and Head 
teacher of Communication & Media at 
sydney taFE and CBaa Board member, 
Natalie Pozdeev, who is showing 3WaY 
FM’s sam Maloney the radio ropes.

Maloney also has his mother to thank, in 
part, for his involvement in sYN Nation.

“I went to Melbourne Radio school last 
year and had been considering joining 
3WaY FM and then my mum pointed  
out an article in the local paper about 
the project.”

the desire to do something different 
that isn’t always available in his “fairly 

isolated” hometown was also a big 
motivator, he says.

“there are limited options for 
entertainment. this project gives 
[young people] another outlet for 
creativity as well as something to do, 
and the ability to get their voices out 
there [and] give back to their local 
station and community.”

sYN Nation has already had an impact 
on media opportunities in these 
local communities, with new diverse 
programming popping up, ranging from 
screamo music (Screamway) to youth 
story telling (Street Rag Radio). and, as 
Lawley says, this is only the beginning, 
with plans to expand into Fremantle  
and Darwin.

Only a few months into the venture,  
the possibilities are seemingly 
endless for australia’s young media 
makers, and Lawley will be right there 
championing them.

“One day I hope every young person 
across australia – from the middle 
of the outback to those tiny coastal 
towns – will be able to grab a recorder, 
a camera, even their phone and make 
media to be aired on sYN Nation and 
generally taken notice of. 

I hope this project allows communities of 
young people to work together to make 
top quality media about what’s important 
to them. and, I hope this project runs 
for a long time, moving and changing to 
always share the perspectives of young 
people across australia.”

For more information on what the  
sYN Nation YML’s are up to, follow  
their blog at www.syn.org.au/page/
national-youth-media-project and 
stream online at www.syn.org.au.

syn young Media leaders with Minister for communications Malcolm turnbull at the launch of syn nation
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a record crowd of 10,000 were in 
attendance at Elsternwick Park on 
sunday, 22 June for the annual aussie 
Rules football clash between the 
Rockdogs, made up of Melbourne’s 
rock n’ roll royalty and the Megahertz, 
the courageous collective of local 
community broadcasters. 

since 1997, local Melbourne musicians 
have fought it out on the footy field 
with community broadcasters, raising 
money for charity and providing a great 
day out of family fun, entertainment 
and of course, footy. the theme for  
the 2014 cup was ‘such a Perfect Day’,  
a tribute to Lou Reed.

Over $100,000 was raised on the day 
for Reclink, a charitable organisation 
whose mission is to provide sport and 
arts activities to enhance the lives of 
people experiencing disadvantage.

Other winners on the day included  
the many punters who were not 
only treated to a fantastic game of 
footy, but also entertainment from 
the smith street Band, saskwatch 
and special post-match guests, cult 
legends Painters & Dockers. David 
Bridie provided a rousing rendition of 
the national anthem, parachuters fell 
from the sky to deliver the game ball 
and punters politely cheered the now 
traditional streaker(s).

Experience proved the crucial difference 
on the day, with the Rockdogs captain 
tim Rogers and coach tex Perkins 
proving to be the very definition of 
seasoned campaigners. However, the 
Megahertz were positive in defeat.

“another great Reclink Community  
Cup has been run and, unfortunately, 
won by the Rockdogs,” said stewart 
Farrell, co-captain of the Megahertz  
and triple R FM Breakfasters announcer.  
“It wasn’t through lack of heart and 
spirit from the mighty Megahertz, with 
plenty of first gamers ensuring a bright 
and successful future for the ‘Hertz. 
Bring on 2015!”

ON aN uNsEasONaBLY suNNY WINtER aFtERNOON IN MELBOuRNE, tWO stRaIgHt YEaRs OF DEaDLOCKED 

COMPEtItION CaME tO a REsOuNDINg END as tHE ROCKDOgs DEFEatED tHE MIgHtY MEgaHERtZ IN tHE 2014 

RECLINK COMMuNItY CuP.

 

by danny chifley, cbaa 
photos by Jay hynes

Community Cup 2014 
 Such a Perfect Day

Not eNough football for you? On Sunday, 17 August, the legendary Henson Park will host 
the 3rd instalment of the Sydney Reclink Community Cup, pitting the Western Walers (made up of 

Sydney musicians) against the Sydney Sailors (community radio and media personalities).

Final scores For the 2014 

reclink community cup, melbourne

rockdogs: 8.4.52  megahertz: 6.7.43
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messAge
ACross

getting the

how and why did you become 
involved in community broadcasting? 

In high school, my friend used to 
tape 4ZZZ’s sunday night hiphop & 
RnB show, Black Beat from the radio 
and play it on the school bus every 
Monday morning. We thought it was 
the coolest thing in the world, no ads, 
lots of swearing and the sexiest lyrics 
ever. We loved it and listening to Zed 
got me interested in alternative media. 
so I did some work experience in the 
newsroom at my local community 
station, 4OuR in Caboolture, and 
studied really bloody hard to get into 
journalism at Qut. My uni mates and 
I started volunteering doing news 
headlines at 4ZZZ and I stuck around 
for 12 more years volunteering, 
training and finally working on the 
Management team. I worked really 
hard to make a career in community 
media viable because it’s my passion. 

what do you think community 

broadcasting services contribute  

to or offer Australian communities? 

Community radio and tV stations 

are the original social networking 

tool, they are a place for community 

members to meet each other, share 

music, ideas and news and then 

spread that to the wider community. 

they aren’t hampered by commercial 

interests and they don’t have to follow 

a government agenda. the Community 

Radio Broadcasting Codes Of Practice 

mean their number one obligation is 

to their local community, providing 

information, access and exposure to 

local news and arts. With the advent of 

online media, community broadcasters 

now have more channels to do this 

and much more opportunity to reach 

wider audiences, all they need are the 

expertise and the tools. 

you’re now the national training 
manager at Cmto. what are you 
working to achieve at Cmto? why 
is this kind of training important? 

My role at the CMtO is to support 
trainers at stations all over the 
country to deliver quality training to 
their volunteers so they can better 
serve their community, whether 
that’s through good presentation and 
interviewing skills or better volunteer 
and station management. My time is 
spent on the phone, online or travelling 
australia to meet our trainers and 
help stations with their training needs. 
We also develop up-to-date training 
resources for the sector, including 
online and e-learning tools. these 
have gained momentum lately with the 
expansion of our CMtO Online school 
and our free Webinar series with the 
CBaa. We also run innovative projects 
like the Women in Community Media 

Mentorship Program and the Features 
and Documentary Competition to fill 
gaps that other training programs 
might not cover. Basically if we see 
a need for training in the sector 
the CMtO team thinks of a way to 
meet it and then goes out and finds 
funding. Importantly we also advocate 
for funding to train broadcasters. 
Community radio is a largely unfunded 
training ground for media workers 
across the country; most commercial 
and public media workers have had 
some contact with their community 
station before they are employed, 
providing them with a space to 
experiment and hone their skills. CMtO 
plays a role in ensuring stations have 
the resources to deliver this training, 
through applying for funds from the 
CBF and supplying stations with free 
in-house training kits. 

Are you still involved in other aspects 
of the community radio sector? 

Community radio is kind of my life, 
despite working full time (sometimes 
seven days a week, whoops) I still make 
time to volunteer. I’m on the Board 
of Radio skid Row in Marrickville, a 

station with an amazing history and 
great connection to 4ZZZ so I feel very 
at home there. I’m also the Executive 
Producer on the national storytelling 
program all the Best, which is hosted 
by FBi Radio in sydney and broadcast 
on the CRN. It’s my creative outlet, 
where I can talk radio-craft with other 
radio nerds late into the night! Lately 
I’ve realised I need better work-life 
balance so if anyone has suggestions 
for hobbies outside radio please let  
me know! 

what do you see as the main challenge 
for the sector at the moment? 

Coping with the new media landscape 
is the biggest challenge for community 
radio at the moment. We need 
different skills as broadcasters and 
station managers to make sure we 
reach our audiences. there is a major 
skills gap in broadcast technology, 
and we need to focus on supporting 
volunteers to develop technical 
skills.  and I mean everything, from 
maintaining the analog and digital 
broadcast chain to using social media 
and studio playout systems. there 
are so many amazing tools out there 

that can make radio more accessible 
to everyone, but stations often lack 
the resources to use them effectively.  
CMtO is working a lot in this space to 
make sure technology is recognised as 
a vital element of every broadcaster’s 
program production process.   

what are your favourite community 
radio shows to listen to? 

Oohh there are sO many, how 
much time do you have?  I listen to 
community radio all day every day 
and at the moment I love; Love Goes 
On (4ZZZ thursdays 11pm, the host 
Doctor Dusty cracks me up with his 
love and dating advice),  Underground 
Australiana (4ZZZ Wednesdays 
3pm, straight up the best australian 
Music show on radio), Makeshift (FBi 
tuesdays 11pm, Rowena knows her 
post-punk vs her proto-punk like no 
one else). I also love Hands of Tyme & 
Jumping the Gap on 2sER, The Vinyl 
Frontier & Voodoo Kaleidoscope on 
Eastside Radio. and for news and 
politics, Backchat, saturdays 11am  
on FBi is rad. Oh, and the gardening 
show on 3RRR, Dirty Deeds!

   giordAnA CAPuto 

  Cmto nAtionAl trAining mAnAger
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10 years of

 “Life is a huge adventure,” says 95.9 
Valley FM’s station Manager anna 
Wheildon. You can’t help but agree 
that hers certainly has been. We start 
at the beginning and she talks of her 
BBC days in London before she fell in 
love with a dairy farmer and moved 
half way around the world to settle in 
toogoolawah in Queensland, leaving 
radio behind her. 

It was only a chance overheard 
conversation while teaching children 
poetry that saw Wheildon come 
back in to the fold. another teacher 
was leading the charge on getting 
a community radio station for 
toogoolawah up and running. Wheildon 
said that she’d love to be involved, 

but wouldn’t have imagined she’d find 
herself in the driver’s seat when that 
teacher moved away. Not wanting to 
see this opportunity lost, it was on 
to community meetings, licenses and 
funding, and Valley FM was born.

talking about highlights of the last 
decade on air, you can’t help but feel 
a bit warm & fuzzy, and also recognise 
the common thread - people. Whether 
it’s the autistic student who surprised 
everyone and realised his radio dream, 
the special music request program from 
local aged care facility alkira Care or 
Valley FM’s emergency communication 
services, there can be no doubt that the 
station is making its mark on its diverse 
community.

times of trouble often demand the 
best of us and the 2011 south East 
Queensland floods saw Valley FM 
come into its own. Despite its coverage 
limitations, the station became the first 
port of call for many and the station 
worked closely with all emergency 
services, local council, locals, and 
service providers such as the Red 
Cross to provide ongoing updates on 
conditions and support for evacuated 
people. For Wheildon, this was Valley 
FM’s most memorable period of 
broadcasting in the last decade and 
something she’ll never forget.

Looking to the future, Valley FM’s 
capacity for contribution is set to be 
strengthened at a new site with a new 
tower, made possible by $70,000 
contributed by local funding bodies. 
Where they’ve previously barely been 
able to cover their mandated area in 
terms of reception, they’ll now join the  
other towers in town and be able to 
broadcast further.

Wheildon says that this will allow 
the station to “promote more of our 
wonderful region”, as well as meaning 
that some presenters who travel up to 
an hour to do their shows will be able to 
hear them broadcast at home. Concrete 
was being laid as we spoke and Wheildon 
looks forward to a special event in 
september in celebration of all that’s 
been achieved during the station’s first 
10 years, switching on the new tower, 
and Valley FM’s exciting future.  

a proJEct that Was alMost abandonEd bEForE it bEgan has, 10 yEars latEr, countlEss storiEs 
oF a coMMunity bEttErEd by its local radio station, and EXciting plans to continuE and groW 
its contribution.

Valley FM
By Helen Henry, CBaa

the valley FM team at their new transmission site

the calendar, developed in 
partnership with strategic grants, 
gives information about grants from 
funding sources relevant to each 
state, and nationally, both from 
the CBF and alternative sources. 
this information gives stations the 
opportunity to consider diversifying 
their revenue streams and forming 
solid partnerships with a variety of 
local grant bodies that can contribute 
to their long-term sustainability.

grant administrators have advised 
that it requires a little bit of 
creativity to determine whether  
you are an eligible applicant. 

For example, a grant recently 
featured in the June calendar called 
for applicants that were looking to 
‘support tasmanian artists, arts 
organisations and communities in 
developing new work or creative 
projects in any art form’.  In this 
case, while there is no direct 
community radio reference, a station 
could potentially collaborate with a 
local arts organisation to produce 
a product that provides evidence of 
positive outcomes for both parties 
and the wider community. this could 
take the form of an arts and culture 
program that tracks the progress 

of a local arts group through their 

development of a community  

arts project.

the CBaa has received a lot  

of positive feedback from our 

members on the benefits of this 

service and we hope to continue  

to improve the calendar’s 

accessibility and relevance to 

stations. If you are not receiving  

this calendar or would like to  

provide feedback, please contact 

Emma Couch, Member services 

assistant, on ecouch@cbaa.org.au 

or direct on (02) 9318 9622.

latE last yEar thE cbaa initiatEd a nEW sErvicE to hElp MEMbErs accEss thE MultitudE 
oF grants availablE to coMMunity radio stations – thE Monthly cbaa grants calEndar.  

By Emma Couch, CBaa

OPPORTUNITIES IN THE

CBAA grAnts
CAlendAr

Current CBf grAnt oPPortunities

grAnt CAtegory due dAte

training Delivery 1 september, 2014

transmission Equipment 5 september, 2014

Content Development  
(Program, salary and OB & Program specials)

8 september, 2014

general small Equipment 7 January, 2015

ContACt A CBf grAnts 
AdministrAtor with Any 
questions ABout your  
grAnt APPliCAtion:

Barbara Baxter 
Ethnic and transmission grants

georgie Boucher 
Indigenous and training grants

Claire stuchbery 
general and Content  
Development grants

Jo Curtin 
RPH grants

Jon king 
tV, amrap,  
CBOnline & Digital Radio grants

CBf grAnts key dAtes

ContACt the CBf: 
phone: 03 8341 5900 Email: info@cbf.com.au     
Web: www.cbf.com.au 
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My association with community broad-
casting has been rather lengthy. In 1991, 
I was fortunate enough to conduct my 
high school work experience at 2MCE 
(92.3 FM in Bathurst, 94.7 in Orange), 
a station that has seen its fair share of 
community broadcasting luminaries on 
the microphone.  

I was under the impression that I’d 
be spending my time making coffee 
and trying not to start electrical fires. 
On my second day, I was given the 
afternoon shift for three exhilarating, 
life changing hours. It’s fair to say that 
the life that changed most dramatically 
as a result of that day was mine, but 
I’m sure a few listeners consequently 
underwent a musical catharsis.

since then, I’ve had nothing but positive 
experiences in the sector. Community 
broadcasters provide a fabulous service 
with limited resources and greatly 
enrich the lives of those around them, 
not just through the actual on air 
service they provide, but also through 

the communities they build as a result 
of this service. 

simply put, community broadcasters 
are good people who do what they do 
selflessly. No other media sector can 
make this claim. Very few lifestyles can 
make this claim.

We’re caring, creative, funny, passionate 
and hard working. It won’t put a second 
storey on your mansion or a tV in your 
sports car, but it will give you meaning 
and purpose. and to be surrounded by 
others who share a similar worldview is 
indeed a unique feeling. 

that’s why I love the CBaa Conference. 

all year, I am lucky enough to interact 
with community broadcasters over the 
phone or online. But only once a year 
am I afforded the opportunity to learn, 
build and (of course) party with my 
chosen people. 

If you can make it to the conference, I 
implore you to attend. understandably, 

the grind of giving your all for what 
seems to be very little in return can 
get a person down. there’s no better 
tonic for this than to be surrounded by 
people who feel the same. Conference 
never fails to reinvigorate my passion 
for community broadcasting.

It obviously hasn’t all been smooth 
sailing as host of the CBaa awards. One 
year, I kicked off my hosting duties with: 
‘I’d like to spank you all’. While that may 
be true, I had meant to say ‘thank you 
all’. Luckily, it got better from there.

On a few occasions, people who  
I respect have gone out of their 
way to commend me for my hosting 
duties. to be congratulated for your 
ability to communicate effectively by 
a group of people whose specialty is 
communication is a notion that I  
truly appreciate. 

I hope to see you at the 2014 CBaa 
Conference. You’ll spank me for it.  

the amrap team is constantly looking 
to data to ensure we’re helping stations 
to promote australian music both on 
air and online as effectively as possible. 
to us, they’re not just numbers, they’re 
stories - and we’re pleased to say that 
the vast majority are happy ones. 

the statistics tell the story of a 
community radio sector that is devoted 
to supporting great australian music. 
these stories star talented australian 
musicians, hard working volunteer 
community broadcasters and excited 
radio listeners. some tell the story of 
the emerging musicians reaching radio 
for the very first time. Many more tell 
the story of great established musicians 
getting community radio airplay while 
being overlooked by other radio sectors. 
Other stories highlight how community 
radio stimulates the economy, 
encouraging listeners to find and buy 
australian music, check out a touring 
band, get tickets to a music festival, 
or grab a meal at their local live music 
venue before a gig. 

Importantly, every story involves real 
people doing great things with and for 
australian musicians and listeners.

so here are the stats behind those 
stories.

since september 2009:

• 39% of music aired on community 
radio is australian; a five percent rise 
in the last five years.*

• 2,000 hours of australian music is 
aired every day on community radio 
nationwide.*

• 4,199 musicians have had their music 
added to amrap’s music distribution 
service, airIt. Each musician applied 
for the service and liaised directly 
with the amrap team to submit their 
music.

• 2,427 broadcasters from 287 
community stations have subscribed 
to order music from amrap’s airIt.

• 245,251 australian music tracks 
have been ordered for airplay from 
amrap’s airIt. 

• 100,000 CDs were posted to stations 
with limited online access through 
amrap’s CD Mail out service.

• 900 broadcasters from 40 stations 
have set up an amrap Page to 
promote their playlists through 
station websites and social media.

• 387,000 australian music tracks 
have been aired and logged on those 
amrap Pages. those airplay reports 
were passed to music collection 
agencies to improve royalty 
distribution to australian musicians.

• 184,000 australian music video clips 
showcased on station websites and 
social media through amrap Pages.

• one new station website. the FBi 
Click site uses the most advanced 
integration of amrap Pages to date, 
available online and mobile at  
www.fbiradio.com/click

*Source: 2013 Community Radio Station Census 
(McNair Ingenuity Research)

See you at Conference
danny chiFlEy has bEEn your host at thE cbaa aWards sincE 2007. hErE hE sharEs What kEEps 
hiM going back, yEar aFtEr yEar aFtEr yEar...

soME think crunching nuMbErs is Mind-nuMbingly boring, but statistics and thE storiEs bEhind 
thEM can bE Fascinating and inspiring.

2014 cbaa conFerence • 6 – 9 november, adelaide • registrations open now cbaa.org.au

39% 100k 184k

2,000 4,199
of music aired on community 

radio is australian; a five 
percent rise in the  

last five years*

 CDs were posted to  
stations with limited  

online access through 
amrap’s CD Mail  

out service

australian music video 
clips showcased on 

station websites and 
social media through 

amrap Pages

hours of australian music  
is aired every day on  

community radio  
nationwide*

musicians have had  
their music added to  

amrap’s music distribution 
service, airIt

      Counting the wAys thAt 

suPPorts AustrAliAn musiC

Community rAdio

By Chris Johnson, amrap
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** Android is a trademark of Google Inc
*Apple, the Apple logo, iPad, and iPhone are trademarks of Apple Inc., registered in the U.S. and other countries. App Store is a service mark of Apple Inc.

AUSTRALIAN
MADE AND OWNED

www.tieline.com

Call (08)9249 6688 to explore your grant options

2 Channel Mixer/Codec 2 Channel Studio Codec 5 Channel Mixer/Codec

i-Mix G3

Report-IT: Turn your iPhone®* 
or Android** Smartphone into an 
IP audio codec with Tieline’s 
Report-IT App. Available in 10, 
50 and 100 license packs.

Genie STL: A powerful, rock solid IP audio codec for 
studio-to-transmitter links. Includes dual PSUs plus audio 
and network backup and much more.

Genie Distribution: Deliver a wide range of solutions for 
mission critical stereo IP audio distribution. Genie Distribution 
with WheatNet-IP also available.

Bridge-IT XTRA: A high-performance, point-to-point and 
multi-point stereo IP audio codec with all the features of the 
Bridge-IT IP codec and more!

Bridge-IT: The ultimate low cost, 
high-performance, point-to-point and 
multi-point stereo IP audio codec solution.

Tieline - 30 years Supporting
Australian Community Radio

Merlin PLUS: Create and manage up to 6 Independent 
bidirectional mono connections with IP codecs or smartphones. 
Merlin PLUS with WheatNet-IP version is also available. 

Merlin: Transmit bidirectional high fidelity IP audio and IFB 
between the studio and a wide range of Tieline remote codecs 
or smartphones using Tieline's Report-IT application.

All times AEST/AEDT. Visit www.cbaa.org.au/crn for full descriptions and latest updates.

National Radio News (4 min) on the half hour from 06:00-09:00 and every hour from 09:00-19:00 Mon-Fri, and on the hour from 06:00-12:00 Sat-Sun 
BBC World News (5 min) at 00:01 & 05:01

MON TUE WED THU FRI SAT SUN
05:01 BBC World News

05:06 Good Morning Country (live)

The best in country music to kickstart your morning 

Incorporating Rural Commerce Report 05:15, Rural Livestock 05:30, Rural Outlook 05:45 & Rural News 06:05

The Folk Show Nothin’ but the Blues 

06:00 Saturday Breakfast (live) Countryfolk Around Australia 
(live)

07:00

08:00

09:04 WorldLink The History Show The Why Factor Beatlemania Vision Australia Hour Real World Gardener In a Sentimental Mood

Spectrum All the Best Jumping  
Jellybeans

A Week in  
Science

10:04 Alternative Radio A Question of Balance Anarchist World  
This Week

Wellbeing Fair Comment Dirt Music The Bohemian Beat

10:32 On the Money Homepage Zed Games

11:04 Repeats or Music Repeats or Music Repeats or Music Repeats or Music Repeats or Music Beyond Zero Heard it Through the Grapevine 

Radio Atticus In Search of a Good Death

12:04 Rural Commerce Report, Rural Livestock, Rural Outlook, Daily Interview, StarTours Arts Alive Jazz Made in Australia

12:30 Nat. Indig. News Review Radioactive More Civil Societies / Overdrive News / Q-mmunity 
Network News WINGS This Way Out

13:04 The Fourth Estate Listen to Older Voices Extras 1 Cinemascape Women on the Line The Mike McColl Show 
(live)

13:32 Writers Radio Accent of Women Lost in Science In Search of a Good Death Pulse

14:04 Let the Bands Play Nothin’ but the Blues Extras 2 Jazz Made in Australia Off The Record Ultima Thule

15:04 Repeats or Music Repeats or Music Repeats or Music Repeats or Music Repeats or Music

Red Velvet & Wild Boronia

16:04 Arts Alive Primary Perspectives Diffusion Under African Skies Earth Matters Live Delay Concert Hour

16:32 All the Best Never Talk Politics

17:04 The Wire – national independent current affairs (live) A Jazz Hour Deadly Sounds

17:30 Shorts Overdrive More Civil 
Socities

Recorded Live
Inside Motorsport / Panorama / 

Asia Calling
   Hardtalk

18:04 The Phantom Dancer The Fourth Estate Stick Together Global Village No Brow Top of the Pops 1hr Fine Music Live

18:32 Real World Gardener Jailbreak

19:04 Zed Games The Book Club New York Jazz Word For Word Pop Heads It’s Time 

Fair Comment

20:00 It’s Time Democracy Now! Spotlight AudioSyncracies Bluesbeat Hit Parade of Yesterday

21:00 Home Brew The Breeze Amrap AirIt Charts The Folk Show Asian Pop Radio Australia Off the Record Under African Skies

22:00 Off the Record Sub-sequence Songwriters Across 
Australia

Sounds Revolution Sideways Through Sound New Releases Show It’s Time

23:00 Urban Meltdown Radio Gumbo Beale Street Caravan Contact! Indij Hip Hop Show Home Brew Songwriters Across Australia

TUE WED THU FRI SAT SUN MON
00:01 BBC World News

00:06 The Bohemian Beat Nothin’ but the Blues Lost in Science Deadly Sounds Amrap AirIt Charts National Rock &  
Blues Show

Curved Radio (live)

00:30 Cinemascape

01:00 Contact! Sideways Through 
Sound 

New Releases Show AudioSyncracies Live Delay

02:00 Jazz Made in Australia New York Jazz A Jazz Hour The Breeze Global Village Tecka’s Tracks

03:00 Living in the 60s Let The Bands Play In a Sentimental Mood Hit Parade of Yesterday The Phantom Dancer 

04:00 Spotlight Off the Record Radio Gumbo Dirt Music Beale Street Caravan Bluesbeat Listen to Older Voices 

Beatlemania

coMMunity radio nEtWork 
prograM guidE august 2014: crn-1

** Android is a trademark of Google Inc
*Apple, the Apple logo, iPad, and iPhone are trademarks of Apple Inc., registered in the U.S. and other countries. App Store is a service mark of Apple Inc.
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Bridge-IT XTRA: A high-performance, point-to-point and 
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It was 30 years ago when I first had 
an operation on my eye. the Blind 
society told me that that they could 
put me in an 8 x 10 room and teach 
me to weave cane baskets. I told them 
that I might be the best cane basket 
weaver they’d ever had, but I am not 
going to do that. so, instead, I went 
back to the skills I already had and 
tried to enhance them.

I have wandered in and out of radio 
over the years. It started in my late 
teens. I was in Melbourne and a guy at 
the local pub suggested I come along 
to an outside broadcast. I can pick 
up technical things fairly quickly and 
afterwards the guy who invited me 
suggested that I train in radio. I was 
then talking to Johnny Chester at the 
3ZZZ record library and he suggested 
that I expand what I was doing. I filled 
in at the station for a bloke who was 
crook one night and the manager  
was impressed.

I have been with Happy FM for six 
years now. It is really great. there are 
school kids who have trouble reading 
that come into the station. after three 
weeks of them doing the weather 
for us, all of a sudden their reading 
starts to improve. It is that idea of 
passing on the skills that you’ve got to 
somebody else that makes this place 
really valuable.

the locals go past the station in their 
cars and blow their horn and I blow 
them a kiss. I haven’t got a clue who 
they are, but that’s where the attitude 
changes. I have found a lot of people 
I knew when I had strong sight didn’t 
want to hang around with me anymore 
once I had vision impairment. they’ve 
now been replaced with more people 
from all different walks of life.

In community radio we can really 
communicate with the people.  
If we have an 80 year old listening  

to a track they haven’t heard in  

40 years, they go, “you beaut!”.  

We’re bringing back memories of 

when they were a difference age  

and it’s a different experience.

When I found out I had been put  

in the running for Volunteer of  

the Year award at the saCBa Bilby 

awards I didn’t think much of it  

(a trait I inherited from my father). 

I was feeling very chuffed hearing 

about the awards ceremony, though. 

the only negative out of it is that  

my mum passed away a decade ago 

and I would have loved to have seen 

her face, to hear her say, “despite  

all the things I’ve said about not 

wanting you to do radio, you have 

really succeeded”.

Overall, it is a very fulfilling pastime.  

If it’s what god put me on this  

earth for, then I say... thanks.

I FIRst JOINED IN WItH MY MuM aND HaVE BEEN VOLuNtEERINg EVER 
sINCE I Was 15 OR 16. It taugHt ME tHat YOu gEt MuCH MORE Out 
OF DOINg tHINgs FOR NON-MONEtaRY REtuRNs. YOu aCHIEVE tHIs 
sENsE OF ENJOYMENt aND ENgagE WItH PEOPLE YOu WOuLDN’t 
taLK tO, OR tHat WOuLDN’t NORMaLLY gIVE YOu tHE tIME OF DaY.

By roB tilmouth

hAPPy fm, viCtor hArBour, sA

aVC aD

1100+
Radio Stations and growing

Let us show you the most powerful and modern 
radio automation system in the industry.

Questions? Contact:  Sales at AVC Group  |  Phone: 1.800.631.728  |  sales@avc-group.net



aftrs.edu.au/radio

DEVELOP YOUR 
RADIO EXPERTISE

AUSTRALIAN FILM TELEVISION AND RADIO SCHOOL

DEGREE &
SHORT COURSES


