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Like I always tell my corporate 
clients - build your email list, 
you never know if MySpace
will be superseded.
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Too Long Didn’t Listen

Today’s ‘too long didn’t listen’ message:

- You can do email even with basic skills;

- It’s valuable even at small doses;

- Anything is better than nothing.
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You can do email.
The principle:

Email marketing is a one on one conversation repeated lots of times.

A conversation between people who have news (you), and people who want to 
hear it (your subscribers).

You probably already do this.
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Email is valuable.
The principle:

People are more likely to donate or support organisations they hear from, and 
are familiar with you.

Give, give, give, ask.

Interesting fact:

HubSpot states that email generates $38 for every $1 spent.

https://blog.hubspot.com/marketing/email-marketing-stats
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Email is yours.

As of late 2019… brands could reasonably 
expect their posts to be seen by about 5.5% of 
their Page’s followers. 

“
”https://blog.hootsuite.com/facebook-algorithm/
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Email is yours.

“Email is such an incredible tool because it 
allows you to have a direct relationship with 
readers and own the relationship with your 
readers. All of the other platforms out there 
get in the way of you and your audience. Email 
cuts through that,” Dan Oshinsky said. . 

“
”

https://digiday.com/media/the-second-wave-publishers-see-the-value-of-providing-eduction-through-newsletter-courses

https://digiday.com/media/the-second-wave-publishers-see-the-value-of-providing-eduction-through-newsletter-courses/?utm_source=Daily+Lab+email+list&utm_campaign=c255f034d2-dailylabemail3&utm_medium=email&utm_term=0_d68264fd5e-c255f034d2-396605228
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Types of emails.
1. Newsletter – very popular and usually sent out on a consistent schedule

2. Appeal (subscriber or donation) – an important email with a direct and 
clear call to action

3. Survey – You get better at what you’re doing when asking for feedback
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Facts about email.
1. We’re building a community a tribe not a list.

2. Make your email super useful because your listeners are time poor.

3. Give, don’t always be asking.

4. Promote your email newsletter on-air, on your website and on your socials.

5. Engagement is more important than size.

6. Your listeners/readers want connections, meaning and change.

7. You can be a curator, share the gold. We’re overloaded with information so 
find the gold, so your listeners don’t have to.

8. Write like you talk.

9. The important thing is to start.
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How to start.
1. Have a goal;

2. Do one thing;

3. Get permission.



Let’s do a show and tell.

Watch our webinar to learn how to create 
an email campaign using Mailerlite.

We’ll walk through the complete process.

We use Mailerlite or mailchimp as they 
both have free options and easy to create 
template email designs.

https://www.mailerlite.com/
https://mailchimp.com/
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- Give, give, give, ask.

- Always test with someone else.

- Send regularly.

A 1:1 relationship, with someone who 
wants to hear from you.

You can get started easily, and you 
don’t need any additional software.

Remember to :

- Use a subscription form

- Write like you speak

- Use newsworthy subject lines, and 
headlines.

Summary



SO EMAIL 
MARKETING ISN’T 
DEAD
For more information on email marketing 
email Andrew Beeston 
clicky@clickyemail.com

For more information on a CBAA radio 
website email webservices@cbaa.org.au
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CBAA Conference Returns October

• More than 20 conference sessions focused on community broadcasting

• More than 40 sector presenters and panellists

• All available ONLINE

28 – 31 October 2020

Conference.cbaa.org.au


