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Small budget? Big deal.

Your budget keeps shrinking while 
your responsibilities grow. You’re doing 
more with less. And you’ve realised some console 
companies think that because you’re cost-conscious, you’ll 
settle for scraps. They toss you a stripped-down, featureless, lightweight 
toy of a console  and expect you to feel grateful just because it costs less. Like 
they’re doing you a favour. Wall-wart power supplies? Really?

Axia thinks you deserve better. We don’t cut stuff out to reduce cost. Instead, we find ways to get you more 
for your money. Much more. Meet the new iQ radio console. Packed with major-market features. Like automatic mix-
minus. Four stereo mix buses. Built-in phone integration. Avionics-grade switches, faders and displays. Rugged laser-engraved 
machined-aluminium construction. Snapshot console settings recall. A separate, rack-mount engine with audio, logic, mixing, 
bulletproof power supply and a multi-port network switch built right in. Expandable to 24 faders. Everything professional-
grade. No fans, no RCA connectors, no cheap faders or switches. And no wall-wart power supplies, for cryin’ out loud.

An 8-fader iQ costs only USD $7,990.00 *. Really.

A TELOS COMPANY

AxiaAudio.com

* US MSRP. Excludes GST and freight. © 2010 TLS Corp.

Distributed by AVC Group 
Tel.: 1-800-631-728
Email: sales@avc-group.com.au
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By > Kath Letch

CBAA General Manager

This edition of CBX coincides with  
the annual CBAA Conference  
‘Culture & Content: Community Media 
in 2011’. It’s a big broad title but in 
many ways captures the essence 
of the community broadcasting 
sector with its inherent capacity to 
produce content that reflects local 
communities of interest or geography. 

Of course the title uses the word 
‘culture’ in the broadest possible 
sense of the word. Community 
broadcasting licenses cover an 
incredibly broad spectrum of cultural 
communities, and provide specific 
benefits in supporting diversity 
of media ownership and content, 
and producing public interest 
outcomes. The sector is recognised 
internationally as one of the most 
successful examples of participatory 
media. There are now over 350 
long-term licensed community 
radio stations, 6 long-term licensed 
and aspirant community television 
stations, 78 remote Indigenous 
community TV services, and over  
100 temporary community radio 
licenses. Close to 70% of community 
stations are in regional, rural and 
remote areas. 

There are specialist services 
that include Indigenous, print 
handicapped, ethnic & multicultural 
communities, education, Christian 
and other religions, youth and seniors’ 
services, gay & lesbian, classical 
and contemporary music as well 

as a majority of ‘general’ services 
covering all of these interests and 
more in reflecting local geographical 
communities. It’s a fabulously diverse 
and disparate set of broadcasting 
services operating under a framework 
of common principles and objectives 
and it’s huge! From a handful of 
‘experimental’ services in the early 
‘70s it has expanded to a vast network 
of local community media services 
with a high level of commitment to 
participation, training, local and 
Australian content, news, current 
affairs, local community information, 
and arts and cultural content. 

The title also represents ‘culture’ in 
the everyday sense of day to day life  
in Australian communities, with locally 
produced content presented by people 
who are part of those communities. 

Community broadcasting is a unique 
and complex media sector that has 
grown organically over nearly 40 years 
now. That growth represents both 
an indication of the ongoing desire 
for people to come together and 
collaborate to produce local broadcast 
content, and also challenges in 
moving through the enormous 
changes occurring in media delivery 
and technologies. 

The CBX magazine captures just a tiny 
part of the sector’s activities in each 
edition but I hope you enjoy some of 
the stories and information in this final 
edition for 2011. The CBAA wishes 
all our members and associates a 
happy and safe Christmas holiday 
season ahead, and we look forward 
to bringing you news of our annual 
conference in 2012.

By > Adrian Basso

CBAA President

There is a well known Chinese curse or saying: may you live in interesting 
times. 2011 has certainly been interesting in the extreme for the media junkies 
among us: the News of the World phone tapping scandal in the UK; the Federal 
Court’s condemnation of Andrew Bolt opinion pieces; Independent Tasmanian 
MP Andrew Wilkie pushing for ACMA to investigate Channel Nine football 
commentary over the pokies issue…and that’s just the beginning. 

Which brings us to this year’s CBAA Conference, Culture and Content – 
Community Media in 2011, which promises to be a corker. Community 
broadcasters are critical to the broader media landscape and I look forward  
to some very lively discussions on the role we can and should be playing,  
even in the not-so-interesting times.

A conference forum means there are always new ideas to be shared and 
problems to be solved, as well as forging connections with colleagues and 
community broadcasting devotees from across the country.  We know not 
everyone can attend, so be assured that the outcomes from discussions and 
workshops will be shared sector-wide, as will the results from our very own 
broadcasting Awards – the Voxies. Good luck to all the 2011 entrants! 

Finally, it has been about a year since I took over as President, roughly the  
same length of time that Kath Letch has been General Manager. Thanks to Kath, 
the CBAA’s hardworking staff and my fellow Board members, we have managed 
to create a much more stable financial setting for the CBAA as we head into 
2012. I look forward to receiving feedback from this year’s conference, as well 
as hearing about matters that are important to stations as we make further 
headway into interesting times.

CBX is the magazine of the  
Community Broadcasting Association  
of Australia.

CBX is mailed to CBAA members 
and stakeholders.

Subscribe to CBX by emailing:  
cbx@cbaa.org.au

CBX is also available online at:  
www.cbaa.org.au/cbx

         Follow us on Twitter: @_CBX_
         Like us on Facebook: CBX
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Ellice Mol  
Ph 02 9310 2999 
Email cbx@cbaa.org.au

GRAPHIC dESIGN:  
birdcreative  
Judith Martinez  
& Kasia Froncek 
www.birdcreative.com.au

SUBMISSIONS:  
Email articles and images  
to cbx@cbaa.org.au
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For all advertising enquiries  
please contact the Editor.

CBX content is CBAA copyrighted.  
All rights reserved. Articles may  
be used by CBAA members without 
permission, provided credit is given.

CBX IS PRINTEd ON:  
ecoStar

Training broadcasTers?
Update your resources. Making radio 3rd edition 
New chapters on digital radio and new technology,  
plus the latest on legal changes.
available online www.allenandunwin.com 
or ask for it at your local bookshop.
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developed nearly 10 years ago,  
The wire is a national daily news  
and current affairs service that offers 
diverse interpretations of the world 
that cannot readily be found in public 
or commercial media. 

The Wire is funded by its three 
producer stations as well as the 
Community Broadcasting Foundation 
(CBF) and is broadcast exclusively  
on community and indigenous radio. 
Its reach extends from the city to the 
most remote Indigenous communities 
- often to areas with no other 
broadcast media presence.

The program is supported by the 
CBAA’s Community Radio Network 
(CRN) satellite and the CAAMA Radio 
satellite, and distributed to more than 
200 stations. 

Originating as a live-to-air radio 
program, The Wire is now a 
multiplatform independent current 
affairs service. Undoubtedly, The 
Wire’s greatest strength is the united 
consortium of stations that produce  
the program and the commitment of 
their volunteers.

The Wire crew, having taken various 
shapes over the years, now consists 
of three diverse stations: 2ser in 
Sydney, Brisbane’s 4EB and Radio 
Adelaide. Deb Welch is Station Manger 
of Radio Adelaide, and one of the 
three co-ordinating managers of 
The Wire Consortium and The Wire’s 
Executive Producer. She says the 
benefit of diversity within the team is 
the variety of interests, knowledge and 
backgrounds that inform the program. 

According to 4EB Station Manager, 
Peter Rohweder, The Wire is significant 
to 4EB’s multicultural audience.  
“It’s important that people from an 
ethnic background are represented in 
the national current affairs program,”  
he says.

But current affairs programming 
comes at a cost. 2ser’s Managing 
Director, Melanie Withnall, concedes 
the show wouldn’t survive without the 
resources and facilities of each  
of the three stations, in addition  
to CBF funding. 
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By > ellice Mol

CBX Editor

CITY OR COUNTRY, SUBURB OR OUTBACK, THE WIRE  
IS YOUR ALTERNATIvE TO MAINSTREAM MEdIA  
- REAL ISSUES, REAL vOICES, ASKING qUESTIONS  
YOU WON’T HEAR ANYWHERE ELSE.

“It takes a lot of space and resources, 
but we believe in the program and all 
the other volunteers understand and 
support it. We are very lucky that we 
have the contribution from the CBF,” 
says Withnall. The Wire’s most recent 
CBF grant was $95 000, and according 
to Withnall, accounts for a fraction of 
the running costs of news services on 
the ABC or other mainstream media. 

Despite its resource constraints,  
The Wire is always committed to finding 
ways to access and present different 
sides of an issue. “We try creative ways 
to find new voices while having limited 
resources to make connections in the 
community,” says Sydney producer, 
Tim Roxburgh. “Sometimes doing 
genuine current affairs that arise out 
of community sources can be more 
difficult than the kind of current affairs 
that is produced by commercial radio 
or the ABC, where they call people who 
are often paid to sit next to phones.”

Withnall agrees. “It’s so hard to find the 
untold stories,” she says. “The Wire’s 
place in the news cycle and the current 
affairs landscape is more important 
than ever before.”

The Wire gives particular attention 
to the voices of women, Aborigines, 
Torres Strait Islanders, people on low 
incomes and those with less power  
in social decision making.

Brisbane Producer, Faith Valencia, 
says giving voice to underrepresented 
communities is what separates 
The Wire from its mainstream 
counterparts. 

Valencia’s team was able to speak 
to a woman from Papua New Guinea 
who came to Australia to protest 
against a mining company, when she 
was unwilling to be interviewed by 
mainstream media. “She felt quite 
comfortable talking to us because of 
The Wire’s reputation,” Valencia says. 
“People trust that we will approach 
an issue giving a fair and balanced 
viewpoint.”

According to long serving Radio 
Adelaide producer, Annie Hastwell, 
the program is able to cover a broader 
national agenda, unlike much of the 

Sydney-centric mainstream media due 
to the fact it’s produced in three states. 
“We’ve had a lot of issues in South 
Australia with the Murray River that 
we were able to cover in the national 
program,” she says. “We also have 
Indigenous connections so we can 
give a grass roots picture of what’s 
happening in the country.”

Producing for The Wire is no easy 
task. Volunteer producers now upload 
stories to the website, send email 
updates, upload content to CBAA’s 
Digital Delivery Network (DDN Plus) 
and integrate social media into the 
program. “During the riots in the UK, 
the only way to speak to people at that 
hour of the night was to contact people 
via twitter," say Roxburgh.

Senior producers head the team in 
each state to ensure a high standard 
of journalism. “Annie Hastwell is an 
incredibly skilful broadcaster who has 
won numerous awards, and to learn 
from somebody like her is a stroke 
of luck for anyone wanting to be a 
journalist,” says Welch.

Hastwell has worked with young 
journalists throughout her 10 years 
on The Wire but says it’s not a training 
program and volunteers are quickly 
pulled up to scratch.

There are big plans for The Wire  
in 2012. In addition to the revamped 
website, and live radio program, 
the project will be able to deliver 
segmented content in high quality audio 
via DDN plus and an iPhone/iPad app 
is in the works. The Wire also hopes 
to deliver a further stream of unique 
current affairs content for digital radio, 
by working with the CBAA’s Digital 
Radio Project.

CRN Satellite Coordinator, Martin 
Walters acknowledges the future 
capabilities of the The Wire. “With  
the evolution of multiplatform delivery, 
The Wire’s audience will grow, allowing 
the program to be a greater forum for 
widespread discussion on issues in  
the future”.

For news and current affairs that goes 
beyond the stereotypes and instead 
represents the true diversity  
of Australia, turn to The Wire.

 The Wire broadcasTs live on The communiTy radio neTWork saTelliTe 

Weekdays aT 17:04 esT - check WiTh your local sTaTion for rebroadcasT Times

 or visiT WWW.TheWire.org.au

The 2ser Wire team - Standing Liz Cush, Farah Ahmed and Annamarie Reyes,  
seated are Tim Roxburgh and Sharnie Kim
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News

CBoNLiNe 
Thanks to the stations that participated 
in the Station Census. In this Census 
we asked a range of questions about 
stations’ online environment activities 
and the results of the survey will help 
inform the direction the project takes. 
The findings will be presented at the 
CBAA Annual Conference. 

What we know is that in today’s culture, 
content has moved from something we 
consume on a specific device, according 
to a schedule and a broadcast area, to 
something we consume on a range of 
devices in various locations at various 
times. This is the case for newspapers, 
radio and television alike. 

Newspapers are coming to terms  
with online culture, with websites  
that reflect their print editions.  
They’re also tailoring the way their 
content is displayed so that it can be 
read on portable devices. Television 
is the same, most stations have web 
sites to re-play content and some have 
specific mobile device applications for 
watching their on-demand services.

As community radio makers we need 
to focus on making the best radio 

content for our local audience. The local 
audience are the people who listen 
most; support our stations through 
memberships and donations and who 
sponsors want to connect with. We also 
know that in today’s media landscape 
our audiences have access to a rangeof 
content available on a range of devices 
through various applications. We also 
know that our audience have a portfolio 
approach to their radio habits and like 
to search for interesting content.

Some mobile radio applications have 
over 5000 stations listed, so how can 
we ensure our great content is easily 
found? How can we leverage mobile 
platforms to introduce community radio 
content to new audiences and grow the 
overall audience?

 Some stations in the sector have 
developed their own mobile applications 
for their stations, but not all stations 
have the resources to do this. It would 
be ideal to access all community radio 
in one place. 

The CBOnline Project has been working 
to develop the PULSE Server. The 
PULSE Server was originally created  
as part of a Radio on Demand Project 
for a specific station. The PULSE Server 

captures audio streams and can then 
serve the audio streams back through  
a range of applications. 

One such application is the Community 
Radio iPhone App. This app lists all 
stations within the sector that have  
a compatible stream. Within the app 
each station is listed with their logo  
and details. The app has additional 
pages for About Us, Join Us, Call Us 
and more. The users of the apps can 
mark stations as favourites, search for 
nearby stations and search for stations 
based on similar content. 

drP 
New services; new programming 
opportunities; new equipment and 
connectivity

The CBAA, via the Digital Radio Project, 
has acted as the unflappable midwife 
in the birth of thirty-seven new full-
time digital radio services. A diverse 
and exciting range of stations is now 
on-air in Sydney, Melbourne, Brisbane, 
Adelaide and Perth. 

Hitherto AM-only stations are revelling 
in their new-found sound clarity and 
all stations are enjoying city-wide 

The CBAA MANAges Three ProjeCTs  oN BehALf of The CoMMuNiTy BroAdCAsTiNg seCTor:
Australian Music radio Airplay Project  (AMrAP)  •  Community Broadcasting online Project (CBonline)  •  digital radio Project (drP) 

coverage. An increasing number  
of stations are providing new services  
that are complementary to their  
analog service.

Digital radio transmission allows  
for broadcast of pictures and text. 
There is a happy merging of purposes 
in this capacity as content presented 
online also utilises related images 
and text feeds - think twitter or RSS 
(really simple syndication). The DRP 
is in the process of finalising systems 
to integrate this metadata for digital 
broadcast and will provide training 
to assist in sourcing and developing 
material for these purposes. 

The same systems which connect 
each station’s studio to the digital 
radio transmission system also 
enable interchange of content between 
stations. A number of the capital city 
digital stations are already using that 
connectivity for full-time program 
sharing between cities. This is an 
effective and resource-efficient way 
to provide new services to their local 
communities.

The DRP is now working on expanding 
the content contribution network to 
provide equipment and connectivity 
for a number of non-digital radio 
broadcasters. Your station could act as 
hub, able to contribute and to receive 
content: the content could be an entire 
program, a segment or a unique live 
broadcast. Other stations may be 
interested in accessing content already 
produced by your station, such as 
coverage of a local music festival.  
New possibilities will also become 
viable through the network such as  
live interviews with an artist or 
politician being provided in real time  
to multiple stations. 

If your station is interested in exploring 
new digital programming opportunities 
and/or being provided with contribution 
network equipment and connectivity 
please let us know at  
digitalradio@cbaa.org.au

The DRP is also excited to be launching 
a new phase of the Radius website. 

The site acts as a 
portal to community 
digital radio services 
providing profiles 
for each service and 
assists listeners to 
discover services 
based on their 
location. 

www.radius.org.au

AMrAP 
Amrap’s AirIt: Two Years On  
and Going Strong!

It’s just over two years since Amrap’s 
AirIt was launched to distribute new 
Australian music to community radio.

Tracks from over one hundred record 
labels and hundreds of unsigned 
artists have been approved and added 
to AirIt. More than 50,000 tracks have 
been ordered for airplay by over 1,000 
broadcasters and music directors 
from 220+ community radio stations 
Australia wide.

Over 1,000 tracks are now ordered for 
airplay every week so Amrap publishes 
two weekly charts (AirIt Now and Great 
Southern) to promote the most ordered 
tracks. The charts are published in 
industry magazines, street press 
and online. The AirIt Great Southern 
Charts are a collation of the top ten 
most ordered tracks by broadcasters 
who favour traditional genres which 

are suitable for airplay any time of 
the day. The AirIt Now Charts are 
a collation of the ten most ordered 
tracks by broadcasters who favour 
cutting edge music & include 
music picked up by Amrap’s ‘Music 
Director Alliance’ (including 3RRR, 
FBi Radio, 4ZzZ & RTR FM).

Every community radio 
broadcaster is eligible for their 
own AirIt account. So if you'd like 
to access new Australian music 
for your program, sign up for an 
account now at  
www.amrap.org/airit.

Check out music currently on AirIt 
at www.airit.org.au

Ar
tis

ts
 c

ur
re

nt
ly

 o
n 

th
e 

Ai
rIt

 c
at

al
og

ue
. L

ef
t: 

Fe
lic

ity
 G

ro
om

, B
ot

to
m

: B
ig

 S
ca

ry
. B

ot
to

m
 le

ft:
 T

he
 P

an
ic

s.



 

NeMBC
The NEMBC is working to support 
ethnic community broadcasters by 
providing multilingual services on 
digital content platforms. These 
initiatives will be showcased at the 
NEMBC Conference in Launceston, 
Tasmania on 26 November 2011, and 
include the following:

Multimedia multilingual content 
sharing provides an opportunity for 
multilingual broadcasters to share 
and listen to language programs 
across Australia. Broadcasters can 
load their multilingual programs to 
the NEMBC website. The programs 
will be grouped according to language, 
enabling broadcasters an opportunity to 
communicate in multilingual discussion 
forums. Youth and women’s programs 
will be shared first on the website, 
however, there is a potential to involve 
all language groups, ages and gender.

The Women’s ‘Living Stories Project’ is 
a fantastic opportunity for multilingual 
female broadcasters around Australia 
to share their work and the stories of 
women from all walks of life, cultures, 
and languages. The NEMBC national 
women’s committee is inviting women 
to participate in the project - gathering 
content from women in the community 
for broadcast as short podcasts on the 
NEMBC women’s website. 

NEMBC’s eChamps project will 
broaden awareness of social media 
for multilingual broadcasters. Ten 
multilingual broadcasters will turn 
the NEMBC Conference into a social 
media event, webcasting the conference 
live on Twitter, Facebook, as well as 
blogging and posting to the NEMBC 
website. Pod and vodcasts will also 
be produced and eChamps will hold a 
workshop at their respective stations, 
bringing the NEMBC into a new social 
media realm.

CBf
The first round of the new General - 
Content Development grants concluded 
recently. This new fund provides $1.5 
million to support the development, 
production, distribution and exchange 
of radio content at local and/or national 
levels. Applicants will be notified 
outcomes for Round 1 in late November. 
Details will be published on the CBF 
website www.cbf.com.au.

The CBF piloted an online grant 
application system in the most 
recent round of Amrap and CBOnline 
Online Development grants using the 
Smartygrants facility developed by 
social enterprise, Our Community. The 
CBF aims to provide online application 
options for all CBF grant opportunities 
by Round 2 (March-April 2012). Online 
grant processes offer many benefits 
such as ‘save and return’ and archiving 
of past applications for later reference.

ACROSS THEsector
The CoMMuNiTy BroAdCAsTiNg seCTor is MAde uP of The foLLowiNg PeAK rePreseNTATiVe Bodies:

Australian indigenous Communications Association (AiCA)   •   Australia Community Television Alliance (ACTA) 
Christian Media Australia (CMA)   •  Community Broadcasting Association of Australia (CBAA)    

National ethnic and Multicultural Broadcaster’s Council (NeMBC)   •   radio for the Print handicapped Australia (rPh) 
in addition, the Community Broadcasting foundation (CBf) is the sector’s funding body.

9www.cbaa.org.au/cbx

CurreNT CBf grANT oPPorTuNiTies

granT caTegory due daTe

Transmission Grants 16 March 2012

Amrap Grants 2 April 2012

Indigenous Grants 2 April 2012

Training Grants 2 April 2012

Ethnic Grants 4 April 2012

CoNTACT A CBf grANTs AdMiNisTrATor wiTh  
ANy quesTioNs ABouT your grANT APPLiCATioN: 
Barbara Baxter – Ethnic and Transmission grants 
georgie Boucher – General, Indigenous and RPH grants 
jo Curtin – Training grants 
jon King – Amrap, CBOnline and Digital Radio grants

CoNTACT The CBf: 
Phone: 03 9419 8055 Fax: 03 9419 8352 
Email: info@cbf.com.au  Web: www.cbf.com.au 
Post: Po Box 1354, Collingwood ViC 3066 

CBF key dates

Mapping your station’s signal strength and perforMance paraMeters  
is now as siMple as going for a drive.

 now you can know for sure just where you signal is best, where it fades, the full parameter  
of your transmission and if you are transmitting up to your lap boundaries  

– and export a full colour map in google earth.

Band Scanner GPS
USB FM-Scanning ReceiveR,  

ModUlation and RdS analyzeR

call us on: 07 3266 6779 or eMail: g.welsh@n-coM.coM.au  
www.n-com.com.au



02 9318 9625 or aT amoon@cbaa.org.au

Amy Moon commenced as the CBAA's 
Membership & development Manager 
in September.  Amy has a background  
in both community broadcasting 
and arts organisations and recently 
completed post graduate study at RMIT, 
with an M.A. in Management. Ellice Mol 
spoke with Amy about taking up her 
new position at the CBAA.

whAT is your BACKgrouNd ANd 
eXPerieNCe iN The CoMMuNiTy 
BroAdCAsTiNg seCTor?
Like so many of us in this sector,  
I started out as a volunteer and spent 
time at 2MBS in administration roles  
and at 2RRR as Sponsorship 
Coordinator, as well as presenting  
a weekly musicology program. In spite 
of a number of years working in the 
performing arts, I kept coming back  
to community broadcasting and in more 
recent years I have been employed at 
3MBS in marketing and development 
and at the Community Broadcasting 
Foundation as a grants administrator.

whAT Are you LooKiNg forwArd 
To ANd whAT ChALLeNges do you 
ANTiCiPATe?
I’m really looking forward to working 
with the team at the CBAA, which is 
comprised of very knowledgeable and 

experienced folk who are all working 
to advocate broad sector interests 
and strengthen its independence, 
uniqueness and identity. The challenges 
will be many and varied, as stations 
themselves already know! But I’m very 
keen to help find solutions and work with 
members to secure their longevity as 
broadcasters and ensure their needs  
are represented accordingly.

whAT do you ThiNK CoMMuNiTy 
BroAdCAsTiNg serViCes 
CoNTriBuTe To or offer 
AusTrALiAN CoMMuNiTies?
I firmly believe that community 
broadcasting provides this country 
with the most accurate representation 
of Australia, with our diverse 

cultural backgrounds, our unique 
communities and how we relate to 
one another as individuals, more so 
than any other medium.  Community 
broadcasting services provide a real 
and genuine alternative to mainstream 
and commercial media, which can 
sometimes fall short of accurately 
reflecting the diversity of who we  
really are.  

whAT sorT of issues do you see As 
CriTiCAL To your roLe AT The CBAA?
Communication and information 
is crucial, especially regarding 
developments in the sector, and 
providing information and resources 
to stations is a major part of that. 
Consultation is invaluable and fostering 
partnerships and collaboration between 
members, sector bodies and industry 
professionals is a vital part of the role.

your New PosiTioN is BouNd To 
iNVoLVe A LoT of worK, how do you 
PLAN To TACKLe The TAsKs AheAd?
One day at a time, with many to-do lists.  
And by talking with lots of people!
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I firmly believe that community broadcasting provides this country with the 
most accurate representation of Australia...more so than any other medium.  

As we transition from an industrial 
economy to a digital economy, via 
a knowledge economy, there are 
many questions to be asked about 
the role and purpose of community 
broadcasting. It might be assumed  
that given there are now very 
few limits to accessing content 
from anyone, anywhere, anytime, 
community broadcasting has been 
usurped by other forms of media. 

I strongly believe this is not the 
case. We need to be cautious when 
presuming that access to content  
is the real game here. What is 
required is a platform for dissecting, 
understanding, sharing and critiquing 
information and providing a voice and 
platform for public discourse that 
explores difference, diversity and 
aspiration. The real game is about 
using this as a platform not for building 
content, but for building communities.

This is particularly vital for young 
people in Australia. Sadly the 
temptation is to dumb down content  
for young people and work to appeal  
to a commercial dimension that doesn’t 
do any justice to the innate ability of 
children or young people. There is an 
open door for community broadcasting 
to engage a new audience, in new and 
compelling ways. This is not about 
trying to be the next Facebook, Twitter 
or YouTube – it’s about building hybrid 
platforms where concepts are debated, 
questions are asked and perspectives 
are interrogated, in a manner which  
is both accessible and inclusive rather 
than exclusive. 

In addition, community broadcasting 
must also understand its place in an 
era of complete interdependency.  
Our economy, society, environment 
and digital reality are interconnected 
in a way that our ancestors could have 
never imagined. We have exploited this 
for entertainment purposes, but there 
continue to be too few examples of how 
we have used this for community or 
nation building. 

I am heartened by the social inclusion 
and digital inclusion agendas and am 
dismayed by many of the cyber safety 
and other fear based agendas at play. 
The risk is that our nation is left behind 
as the rest of the world wholeheartedly 
embraces technology and digital 
community building, with a core that is 
not about a device, an application or a 
program – but rather about a human 
connection and hearing the voice of 
another. This is the role that community 
broadcasting has always played and 
now has a wonderful opportunity to 
take on this role across a range of 
mediums which include,  
but are not necessarily limited to 
traditional broadcasting.

Sadly our country has a high tolerance 
for inequity. This manifests in many 
and varied forms. Arguably, what is 
required more than ever before is a 
serious platform from which the voice 
of the voiceless can be heard,  
a platform for the voice of our leaders 
to be interrogated and a platform for 
you and me to challenge, inspire and 
build communities. 

Adam Smith is currently establishing 
the Centre for Public Education and  
is former CEO of the Foundation for 
Young Australians. 

adam.m.smith@me.com 

 'Culture & Conten
t:

 Community Media i
n 2011'  

By > Adam smith

Former CEO of the Foundation 
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By > ellice Mol

CBX Editor

conTacT amy aT The cbaa on  

Amy Moon in her new role as Membership
& Development Manager
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ellie rennie is the Deputy Director of 
Swinburne University of Technology’s 
Institute for Social Research, working 
in the areas of media policy and 
community communication. Her current 
research focus is Indigenous media 
and broadband in remote Australia and 
she has recently been appointed to the 
Board of the Community Broadcasting 
Foundation (CBF) as Chair of the TV 
Grants Advisory Committee. Ellie is 
author of Community Media: A Global 
Introduction (Rowman & Littlefield 2006) 
and she spoke with Kath Letch about her 
latest book Life of SYN: A Story of the 
Digital Generation (Monash University 
Publishing 2011).

LeT’s sTArT AT The BegiNNiNg  
- how did The BooK CoMe ABouT?

I was employed on a research project 
at Swinburne University called 
Youthworx, a project that involves 
the Salvation Army and SYN. The 
project is still going successfully but 
at the time when I joined in 2005, the 
Salvation Army component of the 
project, essentially a program that was 
bringing disadvantaged young people 
into SYN and looking at the social 
outcomes, hadn’t got up and running. 
So instead I decided to focus on SYN 
and look at what the youth media sector 

itself meant, and the issues it was 
encountering at the time. I spent two 
years at SYN and [the book] became an 
ethnographic study of one organisation 
and its encounters with new media.

whAT did you LeArN iN 
reseArChiNg ANd wriTiNg  
The BooK?

 I made a very deliberate decision 
to write it as a story rather than an 
academic text book. When I got to  
SYN, I realised I didn’t want to represent 
them through just another book to serve 
either an intellectual agenda or an 
academic career, which would have  
very little value to them. The place 
was so vibrant and so interesting that 
I couldn’t bring myself to write a dry 
academic book.  

As a result it’s a story and it has 
characters in it and the kind of themes 
that it hits upon through that are 
the issues around young people’s 
disengagement with print media,  
which is told through SYN deciding to 
axe Staccato magazine; the difficulties 
they had establishing a web presence; 
as well as how community media 
organisations essentially promote 
and brand and engage people online, 
when they are used to working in a very 
structured license broadcast situation. 
It essentially goes through in a timeline 
those encounters and reflects upon 
them as well as broader issues around 
young people and the digital generation.  

The book is about events that occurred 
around 2006-2008, but in 2008 the 
financial crisis hit and the series it was 
intended for was axed. It eventually got 
picked up by Monash University Press, 
and by then I had to do some updating.  
I could’ve resolved the time shifts more, 
but I think it has a certain historical 
value for the sector that I didn’t want to 
write out of the story.

whAT do you ThiNK hAs ChANged 
siNCe The 2008 MediA LANdsCAPe 
for A sTATioN LiKe syN?

In some ways not a lot has changed  
and some things are kind of funny in 
the way that they have changed. There’s 
a section on the book about MySpace, 
and reading that back, it’s pretty 
much irrelevant now. SYN is now very 
facebook focused. In many respects 
the big media players themselves have 
changed substantially since that time.  
The other changes are digital radio, at 
the time digital radio was something 
people were very sceptical about and 
I think there is now evidence that the 
sector should have been doing what they 
were doing. The book starts with Bryce 
Ives declaring to me that radio is dead 
and by the end he kind of admits that  
he never really believed that. 

So if there’s a headline theme of the 
book it’s really about the confusion 
around convergence issues and 
challenges that have come from that.  
I think one of the other things I wanted  
to show was that even though we have 

Life of SYN:
 a story of the di

gital Generation 

all these assumptions about young 
people, their savvy-ness and their 
ability to be in front of the media but 
when you’re inside an institution, things 
are much more complex and you don’t 
always get it right. At the same time 
it’s the institutional framework that 
enables change to occur. If there’s an 
academic contribution in the book, it’s 
the need for institutional structures 
that can enable media participation 
and create careers and real pathways 
as well as new media forms in a 
structured and collaborative way. And 
that the hype around everybody is now 
a creator, that was around in 2007-08 in 
particular, was very much overstated. 

iN The sTory of syN so fAr, 
There’s A ProLiferATioN of youNg 
BroAdCAsTers who hAVe goNe oN 
To oTher roLes iN MediA ANd ArTs 
orgANisATioNs. whAT do you ThiNK 
CreATes ThAT PAThwAy?     

I think there are two things. The first 
one is the culture of real work that 
exists at SYN. It’s not just another youth 
project where you go there to express 
yourself or experiment. There are 
serious expectations that you will be 
as professional and as committed as 
you can be, whether at the board level 
or as a producer. It also encourages 
people to move through various roles 
in the organisation and gives them a 
significant amount of experience in  
the process. 

I think the other thing that community 
broadcasting generally does that 
became very clear to me at SYN, is that 
there is a responsibility to an audience 
and therefore the media participation 
that occurs has to conform to the 
regulatory environment. Knowing 
there is an audience out there changes 
the way people produce their shows. 
That came through in the focus groups 
and interviews I did with the SYN 
alumni who have gone into roles in the 
mainstream media.  It provides a talent 
pool and it’s a signalling mechanism  
for employers. 

do you see The CAPACiTy of PeoPLe 
To PArTiCiPATe iN A BroAder 
orgANisATioNAL frAMeworK, 
ANd The KiNd of TrAiNiNg, 
CoLLABorATioN ANd eXPerieNCe 
ThAT CreATes, As A reLATiVeLy 
uNique eLeMeNT of CoMMuNiTy 
BroAdCAsTiNg?

Yes I do. I think that is the most 
important thing about community 
broadcasting going forward, and I’m not 
sure that it is sufficiently recognised.  
Sometimes we need to be telling the 
stories of the sector itself instead of 
telling other peoples stories.   

By > Kath Letch

CBAA General Manager Ellie Rennie, author of Life of Syn: A story of the Digital Generation
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One of community broadcasting’s 
guiding principles under the sector’s 
Codes of Practice is ‘to support and 
develop local arts and culture’ and 
most community stations produce 
programs featuring local arts and 
cultural activities. With public 
debate about some changes in arts 
programming on Australia's national 
public broadcaster, it seemed a good 
moment to take a small snapshot of 
some arts programs on community 
stations nationally.

Here’s just a sample of some of the 
many community radio programs around 
the country featuring arts content:

CANBerrA: ArTsouNd fM 92.7
ArtSound FM 92.7 and 90.3 
(Tuggeranong) is Canberra’s own music 
and arts radio station, broadcasting to 
the Canberra and Queanbeyan regions. 
Arts coverage appears across the 
station’s grid, with dedicated programs 
such as Arts Café (Monday – Friday, 
12-1.30pm), ArtyFacts (Saturdays, 
9-9.30am). 

CANBerrA: 2XX 98.3fM
2XX FM hosts specialty music, talk and 
multicultural programs, featuring a wide 
range of arts and cultural programming 
including  Art 'n Soul, visual arts news 
& views (Wednesday 2-3pm),  Artbeat, 
theatre, dance, underground film & 
mixed media (Wednesday 3-4.30pm)  

and Words Apart, performance poetry  
& storytelling (Monday, 10.30am-12pm).

sydNey: eAsTside fM 89.7
Hear Eastside Radio throughout the 
municipalities of Botany, Randwick, 
Waverley, and Woollahra, plus the City 
of Sydney and Inner West and beyond, 
or via online streaming. Cinemascape is 
your weekly guide to the movies (Fridays 
6 – 6:30pm) and is also broadcast on the 
Community Radio Network (CRN).

sydNey: 2ser 107.3 fM
Saturday mornings on 2SER hear screen 
culture discussed on Celluloid Dreams 
from 11-11.30am, a weekly round-
up of all things theatrical on Stages 
(11.30am-12pm), and the broad-ranging, 
magazine-style program Talking 
Through Your Arts (12-1pm). Plus, one 
of the longest-running book shows on 
Australian radio, Final Draft (Mondays, 
7-7.30pm).

AdeLAide: rAdio AdeLAide
Presented by Cath Kenneally from the 
studios of Radio Adelaide, Writers Radio 
is also broadcast around Australia on 
CRN. Check with your local station for 
broadcast days/times. Heard Saturdays 
on Radio Adelaide 101.5fm (1.30pm, 
repeated on Mondays at 3.30pm). 

AdeLAide: Three d rAdio 93.7 fM
Adelaide’s airwaves host VoiceprintArt 
(Mondays, 6.30-8pm); 90 minutes of 
local happenings in film, theatre, dance, 
music, multimedia, exhibitions and 
installations and literary events.

hoBArT: edge rAdio 99.3 fM
Tuesdays from (7-8pm) catch The Book 
Show; on Thursday afternoons hear 
conversations with local artists on Craft 
is the New Black (4-5pm), and on Sunday 
nights, tune in to Tassywood (9-10pm)for 
the latest news about Tasmanian films 
and filmmakers.

BrisBANe: 4ZZZ 102.1 fM
Thursday evenings are arts evenings on 
ZZZ, with lively discussions about screen 
culture and the latest movies on Film 
Club (6-7pm), followed by 4ZZZ Book Club 
looking at what's new and exciting in 
the literary world  (7-8pm). On Sundays, 
catch Artifact (12-2pm), covering 
everything from opera to your local  
craft market stall.

BrisBANe: 4MBs CLAssiC fM 103.7
In addition to the Daily Diary that 
provides coverage for local classical 
music events, 4MBS presents the South 
East Queensland Arts & Heritage Diary, 
profiling the latest happenings with 
museums, galleries, dance arts  
& crafts, (Last Saturday of every month, 
9.30am – 10am).

PerTh: rTr fM 92.1
On Perth’s most progressive 
broadcaster, tune in to Morning Magazine 
every weekday, (9am-12pm) for current 
affairs, social issues and arts coverage; 
and pop culture and sci fi discussions  
on Faster Than Light (Mondays,  
11.30am-12pm).

here is A seLeCTioN of sTATioNs iN oTher CorNers of The CouNTry, 
dediCATiNg Air TiMe To suPPorTiNg The ArTs iN AusTrALiA.

BAy fM - ByroN BAy 
Arts Canvas, Thurs 9-11am & Page Turners Fri 11am-12pm 

CoAsT fM - gosford 
Coast Arts with Meredith Gilmore, Sunday 6pm-7pm

100.7 highLANds fM - woodeNd
Thursday Arts Magazine with Chris Finch, Thursday 10am-12pm

NoosA CoMMuNiTy rAdio - NoosA heAds
The Bright Side, arts news & interviews with Phil Brown, Thursday 9am-12pm

TriPLe B fM - BArossA VALLey
Gen-Y Not & In the Zone, featuring local arts happenings.  
Thursday 3-4pm and Tuesday 2-4pm

6dBy fM - derBy
Connections with Rachael Obar Weekdays, 12-1pm

CoMMuNiTy rAdio NeTworK (CheCK your LoCAL sTATioN) 
Arts Alive, Mondays, 4-4.30pm

 supports the arts
 

MeLBourNe: 3rrr 102.7 fM
Melburnians are spoilt for choice on 
3RRR, with arts-specific programs 
including the celebration of literature 
and spoken word which is Aural Text 
(Wednesdays, 12-2pm); the eclectic 
science fiction and fantasy program 
Zero-G (Mondays, 1-2pm); long-running 

movie show Film Buff’s Forecast 
(Saturdays, 12-2pm) and co-author 
Richard Watt’s program, SmartArts,  
(Thursdays, 9am-12pm), featuring film 
reviews, a dedicated dance segment, and 
conversations covering everything from 
comic books and theatre to sculpture 
and comedy.

writing  
   & poetry

book     shows

exhibitions
By >  richard watts  
& Danny Chifley

film &
theatre

dance
art
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The NSW Central Coast has four 
community radio stations serving its 
population of 300,000 people. Coast 
FM (2CCC) was the first community 
broadcaster in the area to go to air in 
1992 and as more spectrum became 
available, three additional community 
licences were issued. Three stations, 
Coast FM, todayscountry94one and 
Radio Five-0-Plus currently lease 
antenna space across two towers owned 
by Southern Cross Media, operators of 
commercial stations 2GO and SeaFM.

In March this year the owner of the 
towers, Central Coast Radio Pty Ltd, 
called a meeting of the three community 
stations. Radio Five-O-Plus was advised 
that they would be required to relocate 
from the 2GO tower in Somersby to 
the nearby SeaFM tower, and join 
todayscountry94one and Coast FM  
in an antenna sharing arrangement,  
the cost of which would have to be 
carried by the stations themselves.

“The decision was made by Southern 
Cross Media engineers to free up space 
on their towers to allow for future digital 
radio infrastructure,” says Peter Little, 
Coast FM Manager. “The ultimatum was 
given that the three community users 
would in future have to operate from  
a single antenna array. This could 

only be achieved by having all the 
transmitters in one building, meaning 
that Radio Five-0-Plus equipment  
would have to be relocated”.

As this proposal necessitated a  
co-operative arrangement between  
the stations to afford the works 
involved, Carmel Pickup, Station 
Coordinator of todayscountry94one, 
urged the stations to apply for grant 
funding through the Community 
Broadcasting Foundation.

“What started out as a simple idea  
of applying jointly for grant funding 
turned into an enormous project”  
she says.  “Not only did we have to write 
the application, which is no mean feat  
in itself, but we had to form a whole  
new Incorporated Association just to  
be eligible to apply for the funding.”

Thus, Gosford/Wyong Community  
Radio Association Incorporated 
(GWCRAI) began.  A joint initiative  
of todayscountry94one, Coast FM and 
Radio Five-O-Plus, GWCRAI has been 
formed for the purpose of accessing  
and managing grant funding on behalf  
of all three member stations, for 
essential transmission works at the 
towers they broadcast from.

Peter Little says planning began 
immediately and it was agreed that  
the total cost of the project should  
be borne equally by the three stations.

"This project has brought all three 
stations together in more ways than 

one. Representatives of each station  
sit around the table and discuss issues 
that affect the community radio sector 
as a whole,” he says. “From the outset 
we worked as team, no hidden agendas 
or grandstanding, it's been brilliant".

Even though GWCRAI has now exists 
and the grant application has been 
submitted, it is still a waiting game.  
However, while joint collaborations 
such as this one are not unheard of, 
the majority of others are all in capital 
cities. “Our joint initiative is quite 
possibly a first for NSW, and an exciting 
example of what can be achieved 
when community radio stations put 
competition aside and work together  
in a co-operative manner.  We certainly 
hope others will follow our lead,” 
Carmel says.

Gosford/Wyong Community Radio 
Association Incorporated expects to  
be notified of the result of their funding 
application to the CBF by the end  
of November.
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By > Ellice Mol 

CBX Editor

The deAdLy AwArds: 
Congratulations Karla hart  
– 2011 Broadcaster of the year
Karla Hart from Noongar Radio, 
100.9FM in Perth, Western Australia, 
has won broadcaster of the year at 
the 2011 Deadly Awards. Karla is a 
Noongar yorga from the South West  
of WA and has lived in Perth for 13 
years. Karla presents The Drive, 
weekdays from 3 to 6pm and also 
volunteers for The RnB Show on 
Noongar Radio every Friday night.

The prestigious award is indicative 
of Karla’s reputation for hard work, 
dedication and commitment to the 
Noongar community. 

Through community broadcasting, 
Karla is leading the way for young 
Aboriginal and Torres Strait Islander 
people and representing the Noongar 
nation proudly. Karla has been busy 
and involved in the arts industry in 
Western Australia for four years, 
and she has also been involved with 
theatre, film, dance, writing and 
directing. She is proud of bringing the 
first Noongar Language lessons on 
air, with teacher Charmaine Bennell. 

“Winning the DEADLY for something 
I love, with all the love and support 
from my listeners and community, 
has encouraged me to keep it real by 
always staying true to myself and it’s 
inspired me to be even better,”  
says Karla.

Nambucca VaLLeY Radio New StudioS
2NvR 105.9FM, situated in the beautiful Nambucca valley on the Mid North 
Coast of NSW have much to celebrate. The small radio station has just moved 
into new studios. “For 20 years we have broadcast from a dark, dank, mouldy 
dungeon, but will be moving to wonderfully bright and airy studios” says 2NvR 
presenter, Ceri Wrobel. The building is Council owned and the station received 
grant funding to help with fund the move, but it would be nothing without the 
tremendous amount of voluntary hard yakka.  “The new studios are looking 
fantastic and we are all itching to move in. We are planning a huge official 
opening day in November and hope that the whole community comes out to 
support their radio station”.   

communiTy radio associaTion incorporaTed

 gosford/Wyong 

end of an era 
of australian 
Broadcasting
 ••••
September 15 2011 marked the end of  
an era in Australian broadcasting with  
the passing of Betty North (née Higgins), 
at her home in Junee, just a week short 
of her 98th birthday. A long-time resident 
of the North Shore in Lindfield, Betty 
possessed the unique record of an 
association with broadcasting since  
the very beginning of official broadcasts  
in Australia in 1923.

Betty was associated with the early  
days of radio in 1928. She appeared  

on a 2KY program hosted by John Harper, after winng a competition singing  
the ‘Aeroplane Jelly’ jingle.

 At the outbreak of World War II, Betty was invited to join the ABC as “Chief 
Woman Announcer” as part of a coterie of women recruited to replace the roles 
of the male announcing staff who had gone off to war. With the completion of 
the underground broadcasting studios at Forbes Street, Betty broadcast from 
that secure bunker throughout the war. She remained with the ABC until she 
married – as, at the time, married women had to resign from the ABC.

 In 1992 Betty was part of the founding Board which established the North 
Shore’s Community Broadcasting Station 2NSB-FM in Chatswood, otherwise 
known as FM91.5. She hosted a weekly Hospital Hour, and a morning interview 
as well as talk show called ‘Kaleidoscope’. She continued broadcasting right 
through until 2004 when she moved to Junee to live with her daughter and  
son-in-law. Betty Higgins/North’s passing, closes an absolutely unique era  
of association with broadcasting in Australia, right from the very beginning  
– a record second to none.

Betty North at her 80th Birthday

 Left to right:  Peter Little (Station Manager 
Coast FM), Carmel Pickup (Station Co-ordinator, 
todayscountry94one), Wayne Flett (President, 
Radio Five-O-Plus)

station
station
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The Community Broadcasting 
Association of Australia’s national 
Suicide Prevention Project has won  
a major media award.

The CBAA Suicide Prevention Project 
won the Special Media Achievement 
Award at the 2011 Mental Health Media 
Achievement Awards. The award was 
presented by the Hon Mark Butler MP, 
Federal Minister for Mental Health and 
Ageing, during the opening of ‘TheMHS’ 
Conference on September 7 in Adelaide. 

Project Manager Ian Watson said  
the award recognised the hard 
work and contributions of a range of 
community broadcasters and mental 
health workers. 

“This has been a highly successful 
project for the community broadcasting 
sector, thanks to the input of a wide 
range of stakeholders,” says Ian Watson.

Each month, the Suicide Prevention 
Project team develops a series of 
20 short radio segments designed 
to promote help-seeking behaviour 
and positive lifestyle choices, using 
interviews with service providers,  
as well as profiles of people who have 
successfully dealt with tough times in 
their lives.

Suicide is a prominent public health 
issue in Australia with around 2,000 
Australians dying by suicide every year, 
affecting families, friends, workplaces 

and communities. Mental illness is 
a major risk factor for suicide with 
studies showing that up to 90% of 
people who suicide may have been 
experiencing a mental health disorder 
at the time of their death.

The project, funded by the Federal 
Government Department of Health 
and Ageing, is now in its third year 
of broadcasting. CBAA General 
Manager Kath Letch says the Suicide 
Prevention Project is a great example of 
collaboration by the sector.

 “Community radio is a perfect vehicle 
for sharing stories and providing 
trusted and relevant information to 
people.  It’s encouraging to receive this 
national award which recognises the 
sector for its work on a project that has 
made a strong contribution to public 
information, and had a positive impact 
on the lives of people dealing with 
mental health issues,” said Kath Letch.

Contributions to the project from 
community radio broadcasters 
from around the country are greatly 
encouraged.  “It would be great to see 
more stations bringing their own local 
perspectives to the project content,” 
said Watson. “This could range from 
interviews with local suicide prevention 
initiatives to personal messages from 
people affected by suicide or mental 
illness.”

Station who are not broadcasting 
the project content are encouraged 
to consider how they might use the 
material and contribute to addressing 
the important issue of suicide.

The announcement by the Gillard 
Government of an additional $12.5 
million in content production funding 
support over four years for community 
radio content was a warmly welcomed 
boost to the sector’s funding levels.  
The Community Broadcasting 
Foundation recently offered a first 
round of general Content development 
grants and the additional funding will 
also benefit content production in the 
specialist areas of ethnic, Indigenous 
and RPH broadcasting.  

The new funding commitment 
recognises the strong role that 
community broadcasting plays in 
providing diverse, innovative and locally 
relevant content to its many audiences.  
The commitment is also particularly 
timely as the community broadcasting 
sector expands its presence across new 
digital free-to-air and online platforms.

Prior funding increases have largely 
been for specific purposes, such as 
funding to support Transmission 
expenses, the National Training 
Program and the Australian Music 
Radio Airplay Project.  This injection 
of new funds is significant both in 
its size and nature.  Overall ongoing 
Australian Government funding support 
has increased by one third. The new 
funding is both ongoing and annually 
indexed. It redresses gradual declines 
in the funding support provided for 

for information on how to access suicide Prevention Project content, contact ian watson iwatson@cbaa.org.au 

SuIcIdE PrEvEnTIon 
ProjEcT Wins  
MEnTAl hEAlTh  
MEdIA aWard

yeAr Total core 
and targeted 
funding

Total project 
and other 
funding

special 
infrastructure 
projects*

Total funding

1986/87 $1,268,000 $39,512 $1,307,512
1991/92 $2,182,000 $774,700 $2,956,700
1996/97 $4,733,000 $53,623 $4,786,623
2001/02 $4,948,750 $137,283 $5,086,033
2006/07 $5,588,000 $2,401,919 $300,000 $8,289,919
2011/12 $6,358,000 $5,859,933 $3,103,000 $15,320,933

* Indigenous Remote Radio Replacement (IRRR) and the Digital Radio infrastructure projects.

ethnic, Indigenous and RPH areas and extends the provision of support for content 
production more broadly across the sector.  

While Australian Government funding support has increased substantially across 
the last 25 years the community broadcasting sector has also grown rapidly from  
67 community radio services in 1986/87 to 544 licensed community radio and 
television services today.  Our sector is now comprised of:
• 357 long-term licensed community radio stations
• 3 long-term licensed metropolitan and 3 aspirant community television services
• 78 remote Indigenous community television services
• 103 aspirant community radio organisations with temporary community 

broadcasting licences. 

Our sector has grown and diversified over the years reflecting the dynamic and 
increasingly complex nature of modern Australian society. This timely injection  
of funds for content will actively assist stations to engage with their communities,  
to provide local information, to debate community issues, and to broadcast  
a broader range of perspectives and opinions.

By > ellice Mol

CBX EditorBy >  jo Curtin

CBF Senior Grants  
Administrator

The following table tracks the sector’s funding (not adjusted for inflation) through 
the CBF in five year intervals.

a cbf snapshot

communiTy radio visiT The cbf WebsiTe: WWW.cbf.com.au

for more informaTion abouT The neW funds for 
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Each month,  
the CBAA project 
team develops  
a series of 20  
short radio  
segments designed 
to promote help-
seeking behaviour 
and positive  
lifestyle choices...
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i love the guiding Principles of community radio - 
it is true grassroots democracy and can make our 
community and world a more harmonious place.

When people say to me “you must 
know a lot about music to be involved 
in radio,” I honestly say my involvement 
in community radio actually has more 
to do with community than radio. It’s 
no surprise since I didn’t own a radio, a 
record or a CD, until 1979. My first home 
did have a ‘radio room’ and Dad was in 
charge of the Bakelite radio. He used 
to let us listen to ‘Yes, What?' with Mr 
Greenbottle. (”Good morning, Sir!”) 

I first volunteered at BayFM in 2001. 
I took a short course in radio basics 
before travelling to West Africa, hoping 
to make a radio documentary. While 
in Mali, I interviewed the manager of 
the first free radio station established 
following the end of dictatorship. After 
seeing people crowded around a small 
transistor radio, listening to the football 
World Cup in the middle of the Sahara 
desert, I came to understand just how 
powerful radio was. My interviews were 
aired when I returned, but I had no 
intention of being a presenter then.  

I worked as a Landcare Coordinator 
for 10 years, where I arranged a lot of 
meetings. All of which had very few 
attendees, only 6-7 people showed up!   
I had an epiphany that if I did a radio 
show, then surely there’d be more than 
seven people listening.  So, in 2004 I 
applied to present a one hour ‘good 
news’ radio show to be called Go-
Earthcare. I still produce this magazine-
style show each week and it’s the most 
creative thing I do. I love it!

My addiction to radio saw me complete  
a Certificate IV in Radio Broadcasting 
and a Training and Assessment 
Certificate. I enjoy inspiring people  
to produce great radio. In my first year  
of broadcasting, I was nominated for  
a CBAA award and was awarded a 
highly commended. In 2005, I won the 
award for Excellence in Spoken Word 
for a piece titled The Freedom Ride 
1965-2005, and in 2006 I won Best 
Contribution to Indigenous Broadcasting 
Caring For Country as I ran many 
positive stories with local Bungulung 
people and projects in a year when the 
mainstream media were producing only 
negative stereotyping stories. 

I joined the BayFM Committee of 
Management in 2003, and with a friend 
successfully stood as a President/
VP team in 2008. I’ve been President 
now since 2009. We have a wonderful 
management team, staff and volunteers 
that handle all aspects of the station.  

I’m a people person, so I make decisions 
based on how people feel. I initiated 
an annual team building day [for the 
station] so that we can better work 
together utilising our differences in 
decision making for more considered 
and effective outcomes. It’s great! 
Transparency in decision making, 
respect for all people and for the 
sacred space that is our station is 
also fundamental. I love the Guiding 
Principles of community radio - it is 
true grassroots democracy and can 
make our community and world a more 
harmonious place.

I feel that BayFM has a profound effect 
on the consciousness of our listeners. 
I’m proud to be part of a true alternative 
to the dominant media paradigm and 
to be connected so closely with my 
community. Community MAKING Radio - 
it’s a powerful, beautiful thing!

By > ros elliott

BayFm President
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* Stations using Amrap Pages include fBi radio Sydney, Bay fM Byron Bay, rrr Broadcasters Melbourne,  
4ZzZ Brisbane, fresh fM Adelaide, edge radio Hobart and the caaMa radio network, Northern Territory. 

amrap pages find video clips & info to match the songs you air
amrap pages simplifiy your APRA reporting
Over 600 programs from selected stations* now use amrap pages

Give permission for 
 Amrap to offer  

Amrap Pages to your 
program makers by 

registeing at  
www.amrap.org/pages

GIVE AmrAp pAGEs TO YOUr prOGrAms
Amrap has created amrap pages to help promote your radio programs online

an example of how amrap Pages  
can look on your station website

amrap Pages in action


