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The Community Broadcasting Association of Australia 
[CBAA] is the national peak body for community 
radio. As a membership organisation, The CBAA is 
valued for its leadership, advocacy and support.
 
The magazine is printed three times a year and 
is distributed to member stations, independent 
broadcasters, sector bodies, stakeholders and 
supporters of community broadcasting, arts and 
cultural organisations, universities and tertiary 
institutions, Federal MPS and other interested groups. 

By advertising in CBX Magazine you will reach a 
specialist market that is interested in radio, new 
media technologies, broadcast equipment and 
community and cultural development. 
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the results of the sixth Community 
Broadcasting station Census are in 
and two main themes have emerged. 
first, the community radio sector is 
delivering ‘more for less’. second, 
the challenges for regional and 
rural stations are greater than their 
metropolitan counterparts. 

The census, conducted every two years 
by the CBAA's CBOnline Project, was 
outsourced to research agency McNair 
Ingenuity for the first time in 2011. It 
delivers a snapshot of the community 
radio sector covering programming, 
program sources, finances, staffing, 
volunteers, subscribers, sponsorship, 
training and technology.

The census information is invaluable  
in helping the sector to remain relevant 
and continue to thrive. Its role is to 
pinpoint aspects of the sector that 
require attention in order to help  
its future growth. 

The results apply for the financial year 
2009-2010 meaning this is first census 
since the global financial crisis. 

‘more for less’
The census indicates that despite cuts 
to income the community broadcasting 
sector, overall, has delivered ‘more 

for less’ by investing in equipment and 
technology and by continuing to engage 
actively with communities. In some 
cases the sector has increased the 
services it provides.

Community radio stations continue 
to broadcast specialist programs 
to diverse audiences and during 
the census period, there was more 
Australian music on air than ever 
before. Impressively, the sector 
achieved all of this with less money. 
Stations in rural and regional areas cut 
spending accordingly but despite this 
maintained high quality programming 
practices in a challenging environment.

regionAl And rurAl
Regional and rural community stations 
lost the most income during the census 
period and were not as resourced as 
metropolitan stations with regard to 
technology and equipment. Stations in 
these areas cut spending accordingly 
but, despite this, maintained their 
programming practices in a financially 
challenging environment.

The census highlights the different 
experience for broadcasters in rural 
and regional areas. It confirms regional 
and rural stations are working with less 
technology and less online presence to 
engage their communities and gather 
financial support than some of their 
metropolitan counterparts. 

> we Are growing
The sector grew by 11 stations. 
Excluding Remote Indigenous 
Broadcasting Services (RIBS) there 
were 288 community radio stations  
fully licensed and operating in the  
09-10 financial year.

> volunteers Powering rAdio
19,323 volunteers worked across a 
range of activities in community stations 
during the census period. Assuming 
each volunteer worked four hours a 
week at an average hourly wage of $30 
those volunteers are worth over $2.5 
million per week to the sector. Wow!

> A ConstAnt loCAl  
     And voCAl ComPAnion
Most community radio stations 
broadcast 24/7, and stations broadcast 
(on average) for 167 hours out of a 
possible 168 hours each week. Not 
only are stations broadcasting 24/7, 
their commitment to servicing local 
communities with relevant content 
remains high. 72% of all broadcast 
time was local content and, on average, 
53 individuals or groups received 
Community Service Announcements 
each week. 

> getting out And ABout
Stations are out and about in their 
communities with almost 60% of 
stations regularly staffing stalls at 
community events and over 80% running 
community-based fundraising events 
like concerts, gigs and trivia nights.

> Common ConCerns
Most stations conducted strategic 
planning sessions and ranked priorities 
and concerns in a very similar pattern to 
each other. Achieving financial stability 
and maintaining community support 
ranked as the two biggest challenges. 

> we Are soCiAl
Approximately 75% of stations have 
started using social media in some 
way to engage with their communities. 
Indeed, 91% of stations have a web 
presence and 57% of these websites are 
less than five years old.

> see more detAil
The Community Broadcasting Station 
Census: Survey of the Community  
Radio Sector is available at  
www.cbonline.org.au. 
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  > The census also reflecTed The viBrancy     

    of The secTor in several key areas:
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By >  stephen hahn

CBOnline Manager
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By > Aden rolfe

CBX Deputy Editor (Acting)

On 

Winners: Anthony DeCeglie, Miranda Grant, Jake Sturmer, Gina McKeon  
and Jason Edwards. Credit: Nicola Bailey/The Walkley Foundation for Journalism

“Weird, strange, surreal.” That’s how 
it feels to win a Walkley, says Gina 
McKeon, who recently received a 
Walkley Young Australian Journalist 
of the Year Award (Radio) for her piece 
‘The St Vincent’s Church in Redfern’. 
As excited as she is personally, Gina 
says the award is also “a big win for 
community radio and for FBi”.

The Walkley Awards recognise 
excellence in journalism in print, radio, 
television, online and photography. 
Gina’s entry, produced for All the Best 
on Sydney’s FBi Radio, was one of more 
than 110 submitted by journalists aged 
26 and under. “In the field of Australian 
journalism, it doesn’t get much better 
than winning a Walkley,” says FBi’s 
President Cass Wilkinson. 

Originally broadcast in June 2011,  
The St Vincent’s Church in Redfern 
is a 17-minute radio documentary 
about the church community, whose 
priest of 30 years, Father Ted Kennedy, 
passed away in 2005. Father Ted was 

famous for applying the teachings of the 
Second Vatican Council (Vatican II) to 
modernise the church and incorporate 
the local Aboriginal community into it, 
an approach that made him enormously 
popular, and one which his successor 
controversially discontinued. “She 
produced a powerful community portrait 
reflective of the broader schisms within 
the Catholic church,” said The Walkley 
Advisory Board of Gina’s broadcast. 

The piece was part of a larger  
All the Best broadcast about an area 
of housing in the inner-city suburb of 
Redfern, known colloquially as ‘The 
Block’. The Block is renowned as 

Gina McKeon and Shane McLeod (from ABC News).  
Credit: Nicola Bailey/The Walkley Foundation for Journalism
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Sydney’s FBi Radio, in partnership with 
Graphic Festival, is producing an event 
titled Radio with Pictures, which sets 
out to explore the potential of this image 
broadcast capacity. The event teams 
up writers with illustrators and comic 
makers to produce and present a series 
of new stories. The stories will be told 
live with projections of the images and 
a radio simulcast will accompany the 
event with the images being provided 
via digital radio to compatible receivers. 

Eliza Sarlos an Executive Producer and 
Que Minh a Supervising Producer, both 
of All The Best, a storytelling program 
on FBi Radio are co-creative producers 

of the event along with Graphic Festival 
co-founder Gabriel Clark. “Radio with 
Pictures gives us the opportunity 
to explore two unique modes of 
storytelling, and discover how they can 
intersect,” explains Eliza Sarlos, “What 
I love most about combining them is 
that both forms, separately, allow so 
much space for the audience to unfold 
the story. When they work together you 
still get that while also adding the extra 
dimension that enhances, rather than 
limits the imagination.”

Gabriel expands on this idea “Comics 
and radio are rad. I like to think of the 
radness as being the bit in our mind 
that makes meaning from looking at 
images and listening to sounds, us 
meaning-making-machines create 
relationships through our senses and 
thus we create stories.”

radio   pictureswith

Radio with pictures, as a phrase, sounds a bit like ‘I’m vegetarian but I eat bacon double cheese burgers’ 
and it’s a term that has been clumsily wielded to describe a range of media related phenomena from the 
advent of television to the seminal late 70’s new Zealand Music Tv show of the same name. However ‘radio 
with pictures’ now exists in and of itself with the digital radio platform and its capacity to present images 
alongside text and audio. 

“What i love 
most about 
combining 
them is that 
both forms, 
separately,  
allow so much 
space for the 
audience to 
unfold the 
story...”

By > Alex White

Digital Radio Project
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want to see more?
go to www.cbaa.org.au/cbx

for current and past issues of cbx magazine

take a peak inside...



A range of advertising packages for CBX Magazine are available – you can  
supply ads or have them designed by the CBX editorial team.

AdverTiSing rATeS
• 1/3 page ad   $490+gST

• full page ad  $990+gST

• back cover  $1200+gST

• A5 magazine insert* $450 + gST 

*300 copies in station mailouts, with finished printed copies  
to be delivered to CBAA priorto mailout.

AdverTiSing SPeCiFiCATionS
•	 1/3 page ad   70mm h x 190mm w

• full page ad  275mm h x 210mm w

• back cover  275mm h x 210mm w

• A5 magazine insert 148mm x 210mm

oPTionAl deSign ServiCe
An ad can be designed for you by CBX’s design team upon request.  
individual quotes are provided depending on your needs.

Ad SizeS And PriCeS
For specialised ads or varying specs please contact  
The Editor on on (02) 9310 2999  
or via email cyates@cbaa.org.au and dchifley@cbaa.org.au
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